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Economic Responsibility

HeEITRE SERAEER

Contribute to National Economy and the People’s Livelihood
and Anticipate a Brilliant Future with the Nation




WIRSRE 61
Environmental Responsibility
EHIWER SIEHFIE

Nurture the Nature and Keep
Harmonious with the Environment

HeanmRE 71
Social Responsibility
HEATEN SttettHs
Contribute to Public Affairs and
Advance with the Society

X=E 81

Cultural Responsibility

=X SRR RE

Contribute to Cultural Development and
Develop together with Civilization

HsBAXESRE 47

Stakeholder Responsibility
AFEFNSEXE S2HmK
Benefit the Stakeholders and Grow with Them



FERAEQTHREERS2014
DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2014

R XU RIBAAZAT]

To All Friends of DFM
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ZHU YAN FENG
FERNRERBESERK. REFIC
Chairman and Party Secretary of
Dongfeng Motor Corporation
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BURMAIBRAA
To All Friends of DFM

| am pleased to introduce the CSR performance of Dongfeng Motor Corporation in this CSR Report.

A great enterprise must have dreams and a strong sense of responsibility. Dongfeng is an enterprise
with dreams and great responsibility. Fulfiling the political, economic and social responsibilities assigned
by the Party and the nation is always a distinctive subject of Dongfeng’s development.

Responsibility created the glorious history of Dongfeng. Dongfeng’s constructors of the older generation
started Dongfeng’s business in the barren mountains of northwestern Hubei. Since then, generations of
Dongfeng’s constructors have made persistent efforts with the original determination so as to change
a mountain-enclosed auto work into an auto giant today. Over the 40 years, Dongfeng has delivered
26 million quality vehicles to the country and society, manufactured and sold 11 million Dongfeng-
branded vehicles, and paid taxes of over 270 billion yuan, over 160 times as much as the country’s
investment in Dongfeng. Dongfeng is ranked 113th among Fortune Global 500, 17th among China’s
Top 500 Enterprises and 16th among China’s Top 20 State-owned Enterprises in terms of CSR index
(1st among Chinese automakers). With the power of dreams and responsibility, Dongfeng has survived
crises, transcended itself and achieved leaps time and time again.

Responsibility builds Dongfeng’s dreams. In the process of advancing the “four comprehensives” in
a coordinated manner and fulfilling new dreams, Dongfeng is committed to becoming a sustainable
and globalized enterprise which develops independently and openly. Our mission is to take over the
baton of history, move on and keep exploring on the groundwork laid by generations of Dongfeng’s
constructors, inherit and develop Dongfeng’s dignified responsibility to bring Dongfeng to a new reaim.
To this end, at the new starting point, we will further enrich and develop the “three-in-one” business
soft strength construction system integrating “Harmony” Culture, “Charity” Program and “Business
Ethics Convention”, hold fast to dreams, keep going, deliver the best products to the society, yield
greater return for shareholders, seek more benefits for employees, and make a greater contribution to
promoting social harmony and protecting ecological environment.

Dongfeng’s history was created by one generation of Dongfeng people after another and Dongfeng’s
business needs to be carried forward by generations of Dongfeng people. We are confident of
Dongfeng’s development and long for the future of Dongfeng. With “Harmony” as mentality, “Charity”
as responsibility and “Business Ethics Convention” as constraint, we will forge ahead and endeavor to
build Dongfeng into a more responsible and respectable great enterprise.
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ZHU FU SHOU

RREEATDRERE., BZaHie
General Manager and Deputy Secretary
of Party Committee of DFM
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BURMAIBRAA
To All Friends of DFM

In 2014, Dongfeng Motor Corporation faced the challenge brought by a slower growth and intensifying
competition in the industry, and the new situation and tasks of reform and development. With the
dream of building a strong auto country, all the staff of the company had made a concerted effort to
achieve new progress in various undertakings.

We kept a steady progress, focused on making the company stronger and better, and created new
records of main business indicators. Our annual sales volume reached 3,802,500 vehicles, ranking
second in the domestic industry with a further improvement of operational benefits and development
quality. We put our best to develop self-owned brands, and kept improving our capacity for
independent innovation; the sales volume of our self-owned brands ranked among the top three in the
industry with a higher growth than the average of the industry. We strategically became a shareholder of
PSA and established a global strategic alliance, thus creating a new model of international development
for Chinese auto enterprises. We accelerated the deepening of reform with our major projects running
well, kept deepening operating synergy, carried forward in-depth corporate governance by law,
launched and implemented the “Harmony” cultural strategy of Dongfeng, and made new achievements
in all of our work.

Dongfeng, which literally means the “east wind”, nurtures the world. As a leading enterprise in the
auto industry, DFM bears heavy political and economic responsibilities. Meanwhile, we positively fulffil
our social responsibility with in-depth development of the “Nurturing” plan. We actively participated
in supporting Tibet, Xinjiang and Guangxi as well as the “Project of Nurturing Hubei” to support the
development of the less developed areas. We made donations worth more than RMB 11 million
to Ludian earthquake-stricken area and took concrete actions to participate in the post-disaster
reconstruction. We masterminded “Dongfeng Free Travel” automobile citizen culture activity, published
the first “China Automobile Citizen Civilized Convention” in China, supported “Good Chinese Traffic
Police & Drivers” large public welfare activity to promote the civilized evolution of China’s automobile
society, and held “DFM DREAM CAR” environmentally-friendly automobile creative design competition
to help today’s young people to realize their automobile dreams.

The year of 2015 is the last year in our pursuit for the goals of the twelfth five-year plan, so we will
positively adapt to the new normal and lead it, and bring DFM’s reform and development to a new level
according to “four comprehensives” strategic layout. In the new year, with “Harmony” as the core of
our cultural strategy, “Business Ethics Convention” as our guide, “Nurturing Plan” as the carrier, we
will further promote the advanced integration of social responsibility and enterprise managing strategy,
innovate the duty performance mode, create high-quality projects, accelerate the construction of DFM
as a company with integrity, law-governance, honesty, harmony and responsibility.

The mankind is great for their dreams, while an enterprise is excellent for its responsibilities. With the
care and support from friends of all circles, we will step forward more firmly with self-motivation to push
the development of DFM into a new frontier, and make unremitting efforts to realize the ambition of
serving the country through industrial development!
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Business Goals:

To build DFM into the domestically best and world-leading automaker;
To generate leading earnings yield at home and abroad;
To achieve sustainable development and create values for shareholders, customers, employees and the community.

ey 19092 ... 2402 vrresn o1, 16.41 54

Establishment date: 1969 Total assets: RMB 240.2 billion Number of employees: 164,100

113

(U=) R 5005&: $£113 1 thEZI 500 3%: $£17 (U

Fortune Global 500: 113th China’s Top 500 Enterprises: 17th
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Main Business:

Commercial vehicles cover a full range of heavy-duty, medium-duty, light-duty and mini trucks and buses
Passenger vehicles cover a full range of basic type passenger vehicles, SUVs, MPVs and crossovers, etc.

New-energy vehicles cover electric cars, electric buses, electric engineering vehicles, electric logistics
vehicles, electric sanitation vehicles, BSG hybrid cars and plug-in hybrid city buses, etc.

Military vehicles include military cross-country vehicles and military vehicles for transportation

Autoparts and components cover powertrain, braking system, steering system, suspension system,
interior system and telematics, etc.

Vehicle manufacturing equipment products cover special equipment, molds and fixtures, etc.
dedicated to automatic production lines of automobiles

Auto-related businesses cover auto finance, auto logistics, used vehicles and vehicle leasing, etc.

FREFELW I 500 5%: 25 4 i FE 7k 300 53
China’s Top 500 Manufacturing HHEFEEEIBEHIZ: £ 20

Enterprises: 4th China’s Top 300 Enterprises
in Social Responsibility
Development Indicator: 20th
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Corporate Governance
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Corporate Governance Structure
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RXSEAE]
DFM

R

Governance Structure

EERFREEEERS
The State-owned Assets Supervision and Administration Commission of the State
Council (SASAC)

ERERERSE 10 HEL

The 10th Office of the State-owned Assets
Supervision and Administration Commission
of the State Council (SASAC)

FRSERATESES

Board of Directors of DFM

I SIAERS REERs FMSERERS FHSRREBERS

ZR= R tion & A " W EIEZRA
Strategy & Investment Committee Nominations Committee emunerg e i = Audit & Risk Management Committee
ommittee

EXAEERAROBIRAE]
DongFeng Motor Group Co. Ltd.

RXSEATRFAL 66.86% TR AMBEFRIFAR 33.14%
Shares of DFM, 66.86% Governance Structure Shares of Public Shareholders, 33.14%

FRSEERRGERASRFEAS

Board of Shareholders of DongFeng Motor Group Co., Ltd.

FRAFEERARDBRATEES FRASEERARNDEBRASIRESR
Board of Directors of DongFeng Motor Group Co., Ltd. Board of Supervisions of DongFeng Motor Group Co., Ltd.

REERS FERS HitEZERS
Nominations Committee Remuneration Committee Audit Committee
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DFM is a solely stated-owned enterprise under the management of the State-owned Assets Supervision and Administration
Commission of the State Council (SASAC). In April 2011, it established its board of directors and the corporate governance
structure consisting of the investor respective (the State-owned Assets Supervision and Administration Commission of the State
Council (SASAC), the decision-making body (the board of directors) and the supervision body (the board of supervisions). In
last four years, the company has improved relevant organizations, for example, establishing the board of directors in which the
outside directors are in the majority, the Board Secretary and Supporting Office; and it has also established relevant committees,
for example, Strategy & Investment Committee, Nominations Committee, Remuneration & Assessment Committee and Audit &
Risk Management Committee.

Subsidiaries of the company— —DongFeng Motor Group Co., Ltd., (“DMF”) was listed on Hong Kong Stock Exchange (main
board) on December 7, 2005. Since its being listed, DFM has always strictly observed the relevant requirements of the listing rules
and corporate governance rules and has established the corporate governance structure consisting of the supreme decision-
making body (the board of shareholders), the main decision-making body (the board of directors) and the main supervision body (the
board of supervisions). At the same time, the company also improved various elementary systems and relevant regulations.

NI EESRIERE

Risk Management and Internal Control & Audit

ANFELSHMERBEMEIRET “ZEMEL” NEANKREEARER, RREY T ERETTREITFEIHF
RETRENH, MLLIUTHRBREANE SV ESREMAGET, B@ASEEITESOET, REEibEmiasiE
#, EXERNRBIFHER,

AEERFEITHMELT “DRASE. UEG AT, DUGEABMR. MEEABRN. MHEAZR" (KK
SEEITRN, RERSCVAFZEROIE, MAKKRRTNE, WELERUedRES, THAREAE
HES, RHEREGERRER, HiPhEVEERSHKERERT.

20144, NEIH B R EERRENEFOMBE, REEANEEETN. TUNREEFOTRER, NEEESE
k. FEKEH—FRT,

The company established a comprehensive risk management system with “three defense lines” for its headquarters and all
secondary units and explored to establish an evaluation system for major special risks and risk warning system so as to preliminarily
achieve the transformation from system establishment to deep integration of risks and business, the transformation from problem
orientation to approach orientation, steady implementation of risk control measures and effective control of major risks.

The audit bodies of the company at all levels constructed the risk-oriented audit mode which takes “risks as orientation, control
as main line, governance as a goal, increase in value as an objective and coordination as a support”, hinged around corporate
production and operation to carry out its work, strengthened risk disclosure and improved whole-process control at the source
S0 as to be more active in control, promote the establishment of internal control system and constantly improve the effect of
audit in corporate business.

In 2014, the company issued five rules such as the regulation for risk management report and prepared 9 templates such as risk
management evaluation and special risk management, so that risk management of the company became more institutionalized
and normalized.
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Organization Bodies
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Trade Union Committee
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Discipline Inspection Committee

Supervision Department
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Party Committee of DFM
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Other Non-permanent Platforms
(SariecXEH0

Representative Office in Beijing
HRIKR#HH
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Platform of New Energy Vehicles
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Capital Operation Department
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zation D partment of the CPC Committee

Communist Youth League Committee

Work\gﬁ Platform of Military Products

Management Center of Social Services
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Personnel (Official) Department
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Legal Affairs & Securities Department
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International Business Department
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DongFeng Motor Group Co., Ltd. (listed in Hong Kong)
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DongFeng Design Institute Co., Ltd.

KR REREITE LD

DongFeng Asset Management Co. Ltd.
LU EE

DogFeng Motorcity Logistics Co., Ltd.
7

< HHE SRR BT

DongFeng Yueda KIA Motors Co., Ltd
o R BB

Feng Hongtai Holdings Group Co., Ltd.

R R <

DongFeng Well-off Automobile Co. Ltd.
= S BT

DongFeng Yulon Motor Co., Ltd
OB O HHI B 0~ 6 B SR X 4
DongFeng Automobile Trade Co., Ltd

B b SRS
DFM TV Station
(DongFeng TV Culture Media Co., Ltd.)
HREICH AT RRA

(HMEPRXSLETEID )

DFM Xiangyang Management Department
HOBKAT HE A 0 i L B

DFM Shiyan Management Department
HER YU+ BB e

DFM Technology Center

R HAIORKED

DOEFeng Motor Engineering Research Institute
ATHEHREER RIS

Don Feng Nissan Auto Finance Co., Ltd.
LG g

China DongFeng Motor Industry Imp. & Exp. Co., Ltd.
FEKRRY M HHEH OeEE

Don Feng Automobile Finance Co., Ltd.
KR ORI T

DOEFen Getrag Transmission Co. Ud
FRHRY HHEXER T

DongFeng Renault Automobile Company Limited
KA HHE T

DongFeng Liuzhou Motor Co., Ltd.
KEEZYHHEELT

Dongvo (Hangzhou) Truck Co Ltd
KR (22

[ JHI

Honda Automobile (China) Co., Ltd.

KU (FH ) TEd00
DongFeng Honda Auto Parts Co., Ltd.
5 K BRI ST B T

DongFeng Honda Engine Co., Ltd.
(o K R R DT

DongFeng Honda Automobile Co., Ltd
O K B BB

DogFang Peugeot Citroen Automobile Co., Ltd.
ERUTHHIB T ~ KRS RBTERRY
THNTEHRHAT

DogFeng Commercial Vehicles Co., Ltd.
R RHTE T

Don Feng Electric Vehicle Co., Ltd.
KR BieH SR S BT

DOEFeng Special Purpose Commercial Vehicles Co. Ltd
puzecsaliidt SIS

DFM Passenger Vehicle Com any

WY RS WKEEEHVGT

Technology Center of Donchng Motor Group Co., Ltd.
KRV RS E LK E2

Shenzhen DFS Industrial Group Co., Ltd.
KF RIS SR

Zhengzhou Nissan Automobile Co, Ltd.

REOLYHHEE I

DongFeng Automob\\e Co., Ltd
é“’#’r‘w AT

D(’JlgFeng Nissan Passenger Vehicle Company

< ML K EE R AIE

DongFeng Motor Parts and Components Group

HEYT HHi R () T

DFM Equipment Compan:

HEYTHHTE 4?“%@(&1’4?

Don Feng Infiniti Co., Ltd.
L0 Bl
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Corporate Culture

HX 07 XAEROER

Core Concepts of DFM’s “Harmony” Culture

e

(AR, MHEE)

Core Value — Unite for one cause Cooperate for win-win

RN fER

DFM’s Corporate Mission — Car drives dream

5N

FRESR— KEXRANBERN, EEFHOEREER, EFRTETRRAKRN

DFM'’s Corporate Vision — Century-old DongFeng with sustainable development, international DongFeng with
global competitiveness, and innovational DongFeng with independent development

RENEH—BHE), BTsox

DFM’s Corporate Spirit — International perspectives Sustainable development

FREEES—XME—IAN, XES—ME

DFM Busmess Philosophy — Care for every person, care for every vehicle

RN “F07 XEITEhiAR
Action System of DFM’s “Harmony” Culture
LT BRI
L “HERERE” B,
e BERAR. ARAR. B8R, hEXR. £RAR"

“One Center” and “Five Developments”:
“Stronger and better”;
“self-development, open development, green development, synergistic development, win-win development.”

RN R 0=

Slogans of DFM’s “Harmony” Culture

AS : KA, SRIET
Slogan: With You

WITH YOU

FRXFDH, SIRET
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R, “F0” STEIRIR
Logo of DFM’s “Harmony” Culture

R, B—AMRRMEE, REEENRESTE, MEXFFENRSNEE;
R EERMAENTNER RIS RER N s AMER s ik 2.

“SRET HB(RE) 5 FET BREENRE—E, XEEH, XRE.

_ BORIENE : TS R EEXNEERRKRET, £E%H, EE@E1, #E
RIXNFNeE SIRETT .
With You EFAIE,

MR, HERTHEER, REXREEMN, RORE, BRED; 5%, RLREE
NE, WHXLBR, ARER, kFEFH.

i, MBEVRLXMAZER, BRRIRALSER, MRAN, BF, FREL, FEBF £4£, 2B
&fE, BB, MigHE4E, ERIFHE,

“Harmony” is a natural phase, which originally means warm and comfortable spring wind and figuratively means good and
comfortable condition and situation; here it means the sense of happiness and comfort brought to people by the DFM’s
harmony development high-quality products.

“With you” is extracted from The Book of Songs, “With you”, which means “be with you to go forward together.”

The whole phase means DMF will cooperate with all of you and work together with all of you to go forward and create a
harmony future.

“For One Cause” means sticking to a common ideal, belief, uniting with one heart and one mind and pooling the wisdom and
efforts of everyone; “Unite” means pooling the power and efforts of everyone to achieve a same goal, regardless of the situation
and never giving up.

“Cooperate” means facing cultural differences squarely and going beyond the ideological obstacles to cooperate with each other,
work together harmoniously and happily. “Win-win” means sincere cooperation, mutual support, harmony and mutual benefits.

48188, ATFEILTEMMU " HIFRAICLER, ERDRBERAEXMER . ERRNLE XLEENE
b, FRAhemEbERRA T KRN ER R EK,

On April 18, the company released the “Harmony” cultural strategy in Beijing, deeply and fully expressing DFM’s core value
and proposition of the age based on full absorption of DFM'’s excellent culture genes and inherence of DFM’s excellent cultural
tradition.

13
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Responsibility — Performance of Environmental Responsibility and Construction of Ecological Civilization

THFE=

Working Background

14

BIRESNER, FRIPHIR
EFRENABMNEITRRE
Construction of ecological civilization

and environmental protection are the
important responsibilities of DFM

libak “maZkAbiA” ST
EERXIY

At the key area of the Middle Route
Project of S-N Water Diversion

v

ERIHIFMREME, R
SENH, FEImER

New environmental protection law
has been released by the state
and the constant improvement and
promotion carried out by DFM meet
the requirements of the new law

FEHARTE. ERBMMREINEGTE

Comprehensively carrying out special environment improvement at Shiyan Base and Xiangyang Base

BELLEE, MERX. RARS . BERE. NERSE
The project with the largest scale, the largest investment, the most comprehensive
coverage and the strongest strength throughout the history
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EHEINEERE, PRNERE. £HSEE

Combing of the management functions and determination
of the supervision responsibility and the entity
responsibility

4 ) 4 )
R, I INEA=F L iES
%ﬁﬁﬂﬁg*ﬁﬂ Standard management

Combing of management function of
secondary units and plants

EIMERIMREEHIESEN

Inspection and rectification of environmental
protection problems in the overall value chain

MimeESE
Site improvement

Rt RV ImERIE.

T EFRFEEE
Determination of supervision responsibility lﬁﬁlﬁﬁﬁ&ﬁ%
of secondary units and implementation of Equipment and facility
the entity responsibility of the plants improvement
N2
INMREINR B
Special Measures for Environmental Protection
IBEHEE IB)RREE Y A=
Problem examination Problem rectification Inspection and acceptance
2014-2-28 2014-11-14 2014-12-31

February 28, 2014

BT £HUEBHE

' shooting

LIRS = R RIS

» facility improvement

 HEH 1939 NAfEA
' 1,939 problems found

All-round whole-process trouble- |

 DHEEE. NIFNE. RE

Preparation of problem list based :
on standard management, site :
i improvement and equipment and

November 14, 2014

R TR I\ |

| [E)RR

' Active rectification of the problems |
rin standard management and site

rimprovement

SIS IERIE I 2015 F |

ey

Constant rectification of problems in
equipment and facility improvement

1in 2015

HRIRIHE AR E S 3.53

Mzt

1353 million yuan to be invested in |

' rectification accumulatively

December 31, 2014

TP TR EER |
E—Iti |
Inspection and acceptance of |
rectification achievements of
subordinate units by the secondary
units one by one :

RAERN _RPHRIHITE—

WU, FEMERIE, #ITE

=12 !
Expert team organized to inspect
and accept the secondary sectors
one by one and make spot-check :
and overall evaluation
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Effect of Rectification

BFRUMMFERIRSERS
Environmental awareness of each unit improved generally

IMRABRNNE . TEUAREENE

Environmental protection organization and professional staff allocation improved

IMRR{EENNERTHE

More explicit environmental protection responsibility

BB M ERMRITRSEITHEN

Standard management and site improvement problems effectively solved

HIEF X EMBIIRART R

Various technical proposals prepared for special rectification
FRAASRNZRIFEEMD RN, JAraKIbEAPZEIREIRFIRKRMH TS
{RIE

Synergistic effect achieved with corporate resources, ensuring success of the Middle
Route Project of S - N Water Diversion
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Responsibility - Green Travel, be a Qualified Driver

g LI TXD
iz — HOGERR REARALERD

BMERERERBEAMIEN, RESHE. ARESANFERARY, PEXHAREHSHMETIERFIN
G RN KRAEATRKAVEFTAGRET “HRAEXL, SHEAEHSARR, KUFR “MHRR”
REPRXES, FEMM Y Z BT EREHS SRR,

With the increasing population of automobiles, the contradiction between automobile and the society and between
automobile and people becomes increasingly sharp and it is required to strengthen the construction of civilized auto
society in China... DFM will focus on “nurturing auto culture and co-develop with China’s auto society in performance of its

corporate responsibility”, plan and carry forward “Warm and Pleasant DongFeng” auto citizen cultural program, with a hope
to advance the evolution of China’s auto society civilization with its own humble activities.

K (PERFEARXBERL)

Convention for Civilized Driving in China

20146850, RRAERT. RALHESSHET
EEBETBREME. PEAEXKEHSEZH(HE
RELRIBPAAY), RAMN “FZiE, #AkkK" HiTE0
A, N 'BELG. EFEH. BRAERF. FEAR
AN RIES], SRENBYESTARSBITILE
RXBMETZENHE, BRREXKL, BHFXFRER
SRR,

On June 5, 2014, DFM and DongFeng Benevolence Foundation
issued Convention for Civilized Driving in China by combining
with Road Traffic Safety Association of China and Auto
Culture Promotion Association of China. The Convention calls
each driver and passenger to create the power of civilization
and revolution with small practice, nurture auto culture and
promote the development of a civilized auto society by taking
“a harmonious way to create a bright future” as practice ideal
and “respect for life, rational use, tolerance, orderliness and
sustainable development” as civilization guidance .

R, RAAEASKE RS, BITRKA. FI5ME
Rar-&. 4SIE&u & . ME/FEERNE NS B 7E
FaeIffr. GRAY, BT KAELARTHBA
2. INBRAYH, NBENTERTRA,

At the same time, DFM cooperates with its subsidiaries to comprehensively promote and spread the Convention through
newspaper, outdoor billboard advertising, 4S-shop terminal advertising, network/print media and network we-media platform
s0 as to help auto citizens understand the Convention, accept the Convention and practice the Convention.
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Carry out DFM “Drive Safer” Charity Activity

“Z&fB107TT, AERIAX"

“Ten Yuan for A Tomorrow of Love”

X “IIB107T, AZMPAXR" ATBERASABARECHE, HYBER
BOILE, ARRATHRBBRENEN, EBER “REMAK". “FHERE".

“PREES %

BYL B MAERARSE o

“Ten yuan for a tomorrow of love” — themed donation activity is carried out in
DFM in order to help the children disabled in traffic accidents. While donating
money, DFM’s workers also stick wish cards with words such as “happy
growth”, “get well soon” and “a better tomorrow” on the blessing wall.

“—nrEiE, —TEL”

“A Commitment, a Gift of Love”

DENIET mAERI4SIETHR “— &, — &0 BIEEREE,
(A). BEFEFBRSSERANRBEETAY, ﬁxﬁﬂ)LinmEﬂEﬂ

NEBERB/ENBOHE,

Some 4S shops of DFM’s brands carry out the signing campaign of “A
Commitment, a Gift of Love” to spread the Convention; all clients coming to
the shops to participate in the campaign promise to observe the Convention
and win salvage money donated by DongFeng Benevolence Foundation.

“WEBAXPEE, BHEAELD”

“Collect Millions of Civilization Promises and Donate Millions of Compassions”

80

FRAZESSER "WEEATXWKE, BREAE L & EAE, W YRS

AX55%E. mB. B8, FRASRSSHARPILERDZORES,

DongFeng Benevolence Foundation launched the online charity campaign of
“Collect Millions of Civilization Promises and Donate Millions of Compassions”,

169.81 5=

P

in which as long as the net friends forward, hail or answer relevant questions,
DongFeng Benevolence Foundation will donate the salvage money to the

sponsored children

20145108, KRR REESSHARBRLIT. NI

LLI?ETréME’HO%Ix@%ﬁﬁ(iﬁ%ﬂ%ﬁﬁfﬁﬁ*ﬁl%%i
BAMRFL, BXXRRE. BEFEITLNRESRT.
20154 %), 10RJILECEMRESHE, ERE. BRIMER
BLESFIRRRF,

In October 2014, with the donations, DongFeng Benevolence
Foundation arranged 10 children disabled in traffic accidents
from Heilongjiang Province, Guizhou Province, Shanxi Province,
Shandong Province and other provinces to go to National
Research Center for Rehabilitation Technical Aids of the Ministry
of Civil Affairs to accept prosthetic installation, orthopaedic
treatment and professional rehabilitation. At the beginning of
2015, 10 children were discharged from hospital upon recovery
and returned to their classroom. Now all the sponsored children
are in good health.



FR “hEFRE - hEFEIN” KB AEIEDN

“China’s Good Traffic Police « China’s Good Driver” Public Activity

201410 P RICAAN . ARED. TBIEHIBIES, &5
HiRtt. ARARBHEETN, FRAEXSHAN “HELF
TE - REFEN KRERFERN B, ENPRNBLZE
(A2y) ISR B R B R A MR TP NN ELRE
X, BISAMNER. XFTEBTBRE, HHTEREXNL
RRAMARZERIIRTT.

In October 2014, “China’s Good Traffic Police - China’s Good
Driver” public activity was launched under the instruction of
Central Civilization Office, the Ministry of Public Security and
the Ministry of Transport, the sponsorship of The Economic
Daily and People’s Police Daily Press and the assistance of
DFM. In the activity, DFM leads people to attach importance to
and concern road traffic safety by spreading the Convention
and strengthening the promotion and popularization of the
knowledge of road traffic safety laws and regulations and travel
civilization etiquettes, so as to promote China’s auto culture
and civilization.

FRXE FERBURRS SR FEHENPEE

DFM'’s Secondary Units Active Participation in Co-building Auto Social Civilization

KRB . REBRIILE

DongFeng Nissan: Safe Driving Training Camp é@

RNAR ; SOEREMIAN S EH

DongFeng Honda: Auto Knowledge Probation
Base for Teenagers

W

MHB . HITREETER

Zhengzhou Nissan: Parent-child Experience Activity
for Travel Difficulties

FRER. FHREE. ZFREE . JIEXBLEHERE

DongFeng Motor Company, DongFeng Special Automobile and
DongFeng Yulong: Children Traffic Safety Education Class

17
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Achievements in 2014

HRFRX,

Figures
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Figures

20144, AEEFEHERFIB0NME, BERPFBRFITL, EENE
EZRFERETVE ", KMEERAN. FUEM LEHEFLHE
G

In 2014, the company sold 3.80 million vehicles, with a growth rate obviously higher than
that of the industry, and in terms of operation scale, it had ranked the second in the industry

for five consecutive five years and its sales income, profits and tax payment also hit a new
record.

20144, NEPIEHTHE CERIERN M B B, INEEIMRET
£, HEiRENEER, TARRRN. HBphi—FiEe, fRE
T=MMENRNFFRETEA, EMNANIESERT, AR ULE
TESS, SRUCENGRZ, AS)NERBEERMRE TIERETSE RN
In 2014, the company strictly rectified the issues detected in the party’s mass line education
and practice campaign, earnestly implemented the responsibility for running the party strictly

and continued to strengthen the work style construction, so that both cohesive force and
fighting capacity of the party organization had become much stronger.

20144, A BEFFEVKNEHCIFTIRNEIEEEH R, BE MRS
WERRMEI RS, Bl ai. BERERAEVIEK; B
bR R R T, P EESNEMETLE—

In 2014, through independent administration and vigorous promotion of the innovation-driven
strategy, the company had made some breakthroughs and its release of the vehicles of its
self-owned brand hit a new record, ranking the first in the industry. Sales of the passenger
vehicles of its self-owned brand increased against the trend; sales of the commercial vehicles

of its self-owned brand still maintained the leading position in the industry, and sales of its
middle-duty and heavy-duty trucks had ranked the first for 11 consecutive years.

20144, A=BRUEREZEE, MRERKERSK, SIEENR
PSA, #EASERMUBAFE, FEI7T hERES Y ER LR
#Eo

In 2014, the company strengthened international operation, accelerated international
development and became a shareholder of PSA strategically so as to push its internalization

process to a new stage and started a new model of international development for China’s
auto enterprises.

20145, FRETEAMEREHEAEARA ML, ASHEER
UHELRHHSE, VEEPRAERESERHRE, B AHRER
PRELT, READA SR K S5 B e S R SR T it

In 2014, DongFeng Medical Group and DongFeng Special Purpose Commercial Vehicles
Co. Ltd. were established. The company took new steps in deepening the reform, made
new remarkable progress in centralized business adjustment, sped up the optimization and
invigoration of auxiliary business, steadily advanced DFM’s reform and restructuring as a
large collective enterprise, and resolved a series of legacy issues.



20144, NEEMIU “F” ARRKI LR, ERDBREERLSE
XAER. FRRNLFEXMEGRHEMLE, RemeEmbERz
KT RABZONERFN R TR, RAAEEARNZHRT “M”
XUHMERSEE, 23U EEHENITIER.

In 2014, the company released the “Harmony” cultural strategy, deeply and fully expressing
DFM’s core value and allegation of the age based on full absorption of DFM’s excellent
culture genes and inherence of DFM’s excellent cultural tradition. The company also carried
out a wide promotion and practice campaign for the “harmony” culture in the group, so

culture construction of the company came to a new stage.

AFTHERRFARRE, 25 ETNEMSLE ANBHIRE.
EMEMSEMTHEER, RARMDREXRSEE, SEMZHE
KEFE%, tARYHEEXRIMIG, £EERDEXRIE
7, BhAUELRTBE.,

Synergistic development of the company came to a hard time and all persons in the
company, with a more promising spirit and more effective working style, implemented the
synergistic development strategy, fully established a new concept of synergistic development,
comprehensively constructed new system of synergistic development and comprehensively

expanded new path of synergistic development in order to break a new ground for the
synergistic development.

20145, AEHECIFHESESERE 8" 1Tk, EXRERIP. A
T ARBHFESTE, RET—RINEEREREBENERT
No B, FHERFHLEHHERMER “THXF" 2R, ER
TREAEZL, ®EAD.

In 2014, the company made synergistic innovation to comprehensively implement the
“nurturing” plan and explored a series of responsibility performance model with DongFeng
characteristics in terms of environmental protection, public interest relief and public welfare,
etc. Meanwhile, the company also had made steady progress in annual construction of “ten

major events” at Shiyan base in five consecutive years and implemented the people-benefit
project in the favor of people.

AF2014FREFRREFOER AR, FHIRNFREEREFATERE
BIFTE, HERATEEARIL .

In 2014, the company consolidated the results of management enhancement activities,
carried out management enhancement and innovation and promoted management
upgrading.

20144, NEMERRESXPNSE, +HEAHEREM. ZEH
EMIRRI, INEHAMREIUSEE, BR—IVEKEILR,

In 2014, at the height of construction of ecological civilization, the company focused on the
environmental protection for Shiyan base and Xiangyang base and carefully promoted special

environmental protection management to ensure the water conveyed to Beijing clean.

W3k2014
Achievements in 2014
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DFM Events

1B3H, M=ENRARBHIRTRERBLLEETHFERE, SEETTHERSXMARITITHEE
RN T THENRTRE,

On January 3, Yuan Yong, an employee of DongFeng Cummins, was invited by the general manager Wang Ning to have lunch.
The general manager Wang Ning wanted to listen to the latest thoughts of skilled employees in this way.

1B27HER L, 002 B8R THEGTFEHEBYN, SEFY, FUNREFHATBAEETEXRATERFEES
RAHAR.

On the morning of January 27, more than 300 employees waited by the road with their luggage. For the Spring Festival this year,
DongFeng Xiaokang rented 7 dedicated buses to send its employees home to have family reunions.

2R14H, RBETET. RAEREBEA, HHGRS, XERRNASIELE _FHTHES, RESERIHRET.

On February 14, the Lantern Festival, no firework show and dance party were held, which had been the second time for DFM to
break the tradition and advocate frugal festival consumption.

3B17H, —2MBKANERETIBH T -8 EEN A —SURFRIFILIEE “NatA”, MILtPrEr K
NTERRES T 45,

On March 17, Yang Changfa, an ordinary welder, made a remote automatic carbon-dioxide arc welding “robot”, and then his
working efficiency was improved by 4 times.

58148, #EASERI #07AH=RNERT, ATMNITUELEIXZRSMZEERHE. BHELER
¥, ATMNEERRE—ZN[H.

On May 14, DPCA Xiangyang Plant held a three-day food festival, at which all employees could select their food freely from
hundreds of dishes.

68268, —N(HFRABRMBA, HABIL? )WHE, RHT FRURLIZED HEM. BHH KII0EST
" BB FHERZE TEERIIEA A B T — AL ARZE TN,

On June 26, through a piece of news titled Where are You, My benefactor? The journalist of DongFeng News, Luo Fuxiongying,
was found. Luo Fuxiongying who was thought to be stingy and lived a life of self-denial and mortification extended financial help
to a taxi driver 17 years ago.
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7B16H, ZREHART —HIN “BE" ARCEEHIESE —RTERHPWR : “R5EH®
B—RERMNER, ANATETLXNRAR. BfE. BE58%, MANABARTHNIREE.
X BR58%, 7

On July 16, DongFeng (Shiyan) Special Commercial Vehicle Co., Ltd. carried out “integrity”-oriented speech
contest. An employee said in his speech, “corruption and integrity” are just a simple choice, someone may
give his children pride, confidence, self-respect and self-improvement, while someone may give his children
confusion, puzzlement, teasing and self-abasement.”

9B16H, 168RXNERRTHAANZAVMEBVEBRRNERET. BRK™, ETHEEE, X
HEENEEES.

On September 16, 16 employees of DongFeng Renault became the first batch of the vehicle owners enjoying
preferential policies. It was the first time in China to first implement the preferential policy before starting
production.

10B23H, #AATIRXN—TI BES WRT, BRE—FECEWEEIIA T —KET. X
BEZBETLHE11800005, WERE—.

On October 23, employees of welding factory of a plant of Peugeot Citroen in Wuhan took a group photo around
a white Elysee which was the 1180000th classic Elysee vehicle and also the last one.

128258, @hEBENR2FZFEFE—F—biid . ‘88, BEE7! RBMR! 7, Dk
A ESEMA “HItRE—LRT™ X,

On December 25, a 12-year-old child Wang Zigi with intellectual impairments stressed each syllable, “Dad, you
worked so hard! | love you!”. His father was awarded “the Most Beautiful Front-line Worker in Hubei Province”.
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Comments of Stakeholders

FREERRT. #itdE “SsEirt” WP

Liu Shaobang, an employee of DongFeng General Hospital and “the Most Beautiful Nurse” in Hubei Province
Er—BLBBIPL, BAFRE, BRRRE, FERFRNLERNENER, BESLNEHS TRLLE
Bo RREHFAREH. Hlb. 2R, FROBHNZIANER, TEEC, EFREEE, ERETPER
WX BEEMEF, SHRA—EITT.

As a common male nurse, it is a great honor for me to have such honors. Many thanks to DongFeng General Hospital for
cultivating me and to all teachers for their selfless help. The loyalty, commitment, devotion and dedication of DongFeng medical
workers have always encouraged me to improve myself and better serve the patients. | will go forward with DongFeng with my
love and insistence on the nursing job.

FRFEAEEMNEREEEDEZE KEK

Zhang Youshui, General Manager of Dezhou Jinrui Franchise Store of DongFeng Passenger Vehicle

NEHEFME, RBERRER. SHEANRNNHERMNE, KRB REIEINR. HEA, XTREMNRK
mARRARK. SHRANE—EIE, WEHTE. kiR, BN —EREERFHRK.

Brand selection is very important to a dealer. However, when | join in DongFeng Aeolus system, | am totally impressed with its
quality and | find this is the future of our national brands. As long as we work with DongFeng Aeolus to face new opportunities
and challenges, we can create a better future.

FRERSEEFBRADEEE KER
Zhang Guoliang, Lear-DFM Automotive Seating Co. Ltd.

ERFRNABRBENR, BNERAKHRFMERASLAEIEEE TS MR, FEERNABNENT
FHTINSRETTRE. MR, ARFNEMNHRTE. SR OALERBRESTNAHEFIHHCISEMEFHIARK!

As a supplier of DongFeng Honda, we have gotten many supports and help in improvement of technological level and
optimization of management system, etc, and we will also continue to strengthen the performance of our social responsibility for
energy conservation, environmental protection and public welfare under the leadership of DongFeng Honda. We look forward to
creating a better future together with DongFeng Honda.

“SRIFFER” FREBOXITHREILE BRI

Ma Tianmu, DFM “DriveSafer” Campaign for Child Support

—RZBEHALTRRE T W, BUAEBORER/NREN—EIILT . ERNAFEHT, REFUETERT
AR N S AR R T], IR E Rk, SR—EEIHEN NP DR RN 5]

I'lost my legs in a traffic accident and after the accident | once thought that | could no longer play with my friends. But, with the

help of DFM, | stand up again now! Many thanks to all aunts and uncles of DFM for helping me stand up. And all other children
accepting the help of DFM want to express their thanks to DFM. Thanks!
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Concept of Social Responsibility

AR m B F
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DongFeng, the nurturing east wind

“DongFeng, the nurturing east wind” comes from “life-giving spring breeze and seasonable
rain” which consists of two parts, namely, “life-giving spring breeze” and “seasonable rain”.
“Life-giving spring breeze” comes from “The spring breeze brings people to life” in Precious
Virtues, Volume 5 of Garden of Stories written by Liu Xiang in the Han Dynasty. “Seasonable
rain” is from “There are some on whom his influence descends like seasonable rain”
in Mencius. Later these two phrased are combined into “life-giving spring breeze and
seasonable rain”, also known as “life-giving east wind and seasonable rain”, which implies
that the gentleman nurtures and helps others like the spring breeze and seasonable rain.
Chinese “Poet-Sage” Du Fu once wrote such stanzas in his famous poem: “On the heels
of the wind it slips secretly into the night. Silent and soft, it moistens everything.”

“DongFeng, the nurturing east wind” expresses the original intention, willingness and
attitude of DongFeng Motor Corporation to take social responsibilities. DongFeng Motor
Corporation is willing to drive the relevant parties to obtain self-worth and be actively
committed to social harmony and environmental protection in order to achieve scientific
development and sustainable development.
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Management of Social Responsibility

HERFHARFR

Organization System of Social Responsibility

BRIFRAIHSHELEZRS, HRAIEEK. REEFZEARIE, SFEAMAEEAELRT, BOEES
RGHETETE, FERARETERMERIBIIMARDEEHAMSFELE. RR(EREATHETE
BENEXY), ATPHLVHSTEANEE. HTEBEMNZETNERSETARNE, MERHTWIMEEREMNES
REFES, KMHSTETENRLSERL,

DFM Committee for Social Responsibility was established, which, chaired by the chairman and general manager of DFM and led
by group office, managed the social responsibility-related work of the entire system and organized corresponding departments and
personnel of each unit under DFM to together advance the social responsibility-related work. According to the provisions of DFM’s
Measures for Social Responsibility Management, the company specified the contents of planning management, implementation
management and operation evaluation management of its social responsibility, etc., strictly followed the foreign donation procedure
and information reporting system and realized systemization and systemization of social responsibility-related work.

HETEIEZERS

Somal Responsibility Committee

EHANRNE THRERBERDI T
Group Office Relevant Functional Departments
FAE) F B
Subsidiaries Sub-units

HESEFHRRERSEE—HSRER

Construction and Management of Social Responsibility System-Social Responsibility Month

M2014F e, AEREF6R-TAEA “HE R
£A7, W “RGHK. %ﬁs*ﬁ% RIS A
MR, TE “ARR BIAHSRARIE
BHERACBEENEHFES, 2014F “HERAE
A’ g, ArE2MEETEAVART —RS!
MERNBENETEY, EERIFMNTENL
SE, HHEEEARSTTTENTRE.

The company defined each June as “Social

Responsibility Month” and created a new “DFM”

platform for capacity building and systematic management of social responsibility performance. In 2014, in the “social
responsibility month”, the headquarters, with its subsidiaries, carried out a series of responsibility performance activities with
DFM characteristics, created a good responsibility culture atmosphere and advanced the performance of social responsibility
throughout the group.
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Social Responsibility Communication

A FIEEX S B R RABIEES

List of Stakeholders and Main Communication Modes

FUzEHEXTS R HERERS

Stakeholders Claim Communication channel and mode
Mo iy ER — s s
BRESEE SEHE. FA. SUBRSHE
. ?SE?: N C;;‘i'_ona policies Participate in survey and preparation of relevant policies,
IBUH 1’\;&15 ?7%—1% awil i standards and plans
y ake trusty and lawful operation N
e R
Government gﬁiﬂﬁ o) Pay all taxes in 1ul
ay taxes according to law TN,
. elsstl AL

I( more employmen ition:
Promote employment Create more employment positions

BRAZFZRLRE
Participate in investor exchange and reporting meeting

EB A REEE

H:II %Jg A Preserve or increase the value of state-owned assets g{%p%)ks’t:g%nent mistakes
) MSEAEPAE PEEENK N
. s SBZ 3 > A1l
Contributors Regulate the corporate management and prevent sales EZER éﬂ’]j‘ng%&
risk Accept the supervision and assessment of the State-owned
Assets Supervision and Administration Commission of the
State Council (SASAC)
RARBERE
EHERE~T5 Make customer satisfaction investigation
N Provide high-quality products BERXRE
2R 2 i
TR L Make customer relation management
Customers Ensure product safety HAEKSES
BHERRE Hold talks with the customers and visit the customers
Provide high-quality services TR TR %K
Actively respond to the customer complaints
RIRTRKE
= s Hold congress of workers and staff
BTG T2y g
- Keep employee rights and benefits Partil a—tle\ in labor unions
RL RERTRLLRE A IR
, I
Employees Erlqsur? the employees’ occupational development Use the channel with which the employees can participate in
&%ﬁ%m lovecs the corporate management
P BAMARL RIS
Collect comments and rational proposals
_ Ktz S 57U
4 N K FE =
'ﬁ'ﬂk'fkﬁ: Share experience Attend industrial meetings
Industry partners AR FUHALER SR
Make technical exchange Participate in technical contest and exchange
BFEAERE
Observe business ethics AFRMBER
A I IANEFSS
(=] 1"51%14: ANFF. AF. AEFRM Disclose procurement information
Cooperative partners Make procurement in an open, fair and just way RHUEZH
HBHtHm. XEEXE Make negotiation and exchange
Make mutual benefits and achieve mutual development
MR AZEF
N N Carry out community public welfare activities
\ - HERASRFEY LR Tkl b
%ilX'—ﬁH\ e Develop public utilities of the community TR

Carry out community co-construction activities
SEREIMAGREAE. ¥
Communicate with and learn from the environmental
protection department and groups

Community and environment FERIP )
Protect the environment

A AERH S RAT DB

Corporate Communication Mechanism for Internal Social Responsibility

NERHTEEABUESTHEDBIS, KIT 5 E?FE;&??E’J’%@‘(/A]@O —ﬁﬁ BiEBFREABSMFE BRE
B, FERED. BMEERAHTANENEBZR. H—THE, BEEETSREULE(ERTERE )M
SEETEER), BHEFEORESERIEE
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The company continued to improve its communication mechanism for internal social responsibilities
and made effective communication with the responsible parties. On the one hand, the company
made face-to-face communication and exchange by holding democratic communication meeting and
situation target meeting and through visit and investigation into corporate grass-roots, etc. On the other
hand, the company advanced responsibility communication and information sharing by sending Social
Responsibility Report and Social Responsibility Briefings to each subsidiary.

RSN S AT DB

Corporate Communication Mechanism for External Social Responsibility
NETHESFIMBHETEARTR, AFRHERTERE(HSTERE ) ORI, TOH
AEIRE. BEFARGERERARBEFFLEXATEEFENENERIR ; Z—HEA
SBESMFPEASEEMETRRAS. R “BAREHEN FE5), #—FIMKERS
MEARE

The company fully used its personal media such as official blog, WeChat and public media to make
immediate and effective communication about responsibility information while continuing to increase the
communication approaches for external social responsibility and releasing annual Social Responsibility
Report to the society; on the other hand, the company also further strengthened its communication
about performance effect by participating in China’s Exchange and Exhibition for Public Welfare and
Charity Projects and holding “Media to DFM” and other activities.

SHE6R, RNEITR “TERR AR NEFEEHRRES, RAREN. +
BELEFHX, SUEFET] e TWSKEFRENE, MIERRAIEZES
MHESEIRRE R,

In June this year, the company carried out the “DFM Responsibility and Bright Future” activity to
invite the media to DFM, to its production areas in \WWuhan, Shiyan and other regions, green plant
demonstration base and concentrated treatment project of industrial wastewater to witness its
green environmental system in the whole value chain.
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RNEREZIE
DFM'’s Responsibilities

rIESEHSSESHEFEIESZRIED

Senior Leaders of the Company Participating in the Communication and Exchange Activity of Social Responsibility
20144, NEINSSEHEREABRETRAED, BEREEERNERERE LAESAARIAT RENMSTHE
BB, AREET ADHSTETHEFR.

In 2014, the leaders of the company participated in the communication and exchange activity of social responsibility, made
effective social responsibility communication through media seminar and presentation at some forums and effectively promoted
the performance of corporate social responsibility.

RN RR I

Screening of Core Topics

BRI IERIE

Procedures for Selecting Core Topics

iﬁ(@qﬂl% AFHETEVIAEFNER. BENHHSTERENE, BNFEMERBRER. HtSBRXT
R BRSNAERSVIGETT B IME A S REAN . KRASSHNAMGAEXTBERENEASBE. HRARMESEH
Eu@ﬂﬁﬁ BAERFSTOWBETI D HIEL TR R ST, 7.

HRHERSWE—RE “WRIAEASW ST M WHEERTOERN" W% EEE D TIE
e, WREMWERITRIEHF, MERER ST ERCWA,

Collection of topics—As to the topics of social responsibility, the company first considered international and domestic social
responsibility standards and then considered national policies, public concern, trends of topics of Chinese and foreign auto
enterprises and corporate development planning. DFM carried out social responsibility investigation for all stakeholders
through massive questionnaires and interviews, and found that the topics all stakeholders paid attention to were respectively of
economy, environment, society and industry.

Review, determination and reporting of the topics—Based on “the influence on DFM business” and “the importance to
stakeholders”, it was suggested to screen the topics and sort them according to attention index in order to determine the topic
of the corporate social responsibility.

DI RRIFIERY SR

Results of Core Topics Screening

RIRZER B S TESE B IR AT AE [
Analysis Matrix for Substantive Topics of DFM’s Social Responsibility

AERE

Auto safety

Customer services

= R%H(\IC n in Plant
X OFHRE R f# e
Jction of counterpart Y nt of supply chain 7
Cultivation of auto culture
i TIEEN Briig

and Charity Promotion of industrial

EIHAM}%)%
Occupational health of employees
EZ2dk
f employees

R

Labor protection

NERE

NERMRENTNER M

Importance to DFM

29
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HeasFeehER
Building of Social Responsibility Capacity

FFE CSRIRRRAT
Carrying out CSR Topic Research

ZRESRERZITR “BEEN BN SEZHRE, RAASE ISR ERIEDE.
RAFREREEWS " EAADRREHA T IR  BEWNIREHATHRDT. FLIRE
Bir. SIETHITERT, S THERMEAR,

According to the overall arrangement and deployment of the State-owned Assets Supervision and
Administration Commission of the State Council (SASAC) for “management improvement”, DFM
set up “strengthening responsibility performance coordination and promoting the influence of brand
responsibility” as a corporate topic and promoted it. Through the procedures such as topic research
and analysis, determination of topic target and preparation of action plan, the company had made
staged achievements.

S5HSEERR
Participating in Social Responsibility Communication

NERRSEHSREZR, ALETHIBNHSRETERRASNHERERAETT

=. PEAZRZASEEY, 2RNVE, FIRA.

The company actively participated in the social responsibility communication, organized the personnel
of some of its subsidiaries in charge of social responsibility to participate in the China Auto Public
Seminar, China Charity Exhibition and Communication and other activities to share their experience,
learn from others and improve themselves.

2014598, ZFHERRERN. BAZ. cEIFKFREMARTINNE=FFE
REMBIRRERRS L, AT KRN BENTT” AEHE, eERET T RARERE
£ 987 KRR, FRIRGEHEE, IERRAKTZRIEASETHER
ERRRIRIE A

In September 2014, at the 3rd China’s Exchange and Exhibition for Public Welfare and Charity
Projects cosponsored by the units such as the Ministry of Civil Affairs, SASAC and All-China
Federation of Industry and Commerce, the company comprehensively showed its achievements in
implementing its “Nurturing” Plan of Social Responsibility by taking “ZRR{LF . SEFM T (giving
spring breeze and rain to moisten everything-to be benevolent to the people)” as a theme and
made all people personally feel its enthusiasm for performing the social responsibility through site
interactive experiences.
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S51TWRERIE
Participating in Preparation of Industrial Standards
20144, R B EHEHET
TRBABCE P E R I E 4R
(FELVHETERERSIE®
BOZAREREW Y, 1Z(IEFE )R
T HRERETY AV HSTER
ERNREIRN. BEEMMA B E
7, HRERFTLLVHSTR
AEEREAEERSER, W
THERFE TSV TERE
AV T AR

In 2014, DFM headquarters and some secondary units worked together with Chinese Academy of Social
Sciences to prepare Chinese Code for Preparing Corporate Social Responsibility Report 3.0-Automobile
Industry. The Code proposed the principles, logic structure and contents to be followed by the China’s
auto industry in preparing corporate social responsibility report, and it was also of great importance in
guiding China’s auto industry to disclose corporate social responsibility information and determined the
industry standard for the China’s auto industry to prepare a corporate social responsibility report.

FrREEIRAGE DS

Conducting Team Capacity Training

ARFARNMSTETLEARLSES, A —THARBRRRSMEARAZ. FELR
Be. PETZ E%%Eﬁuiﬂ,,\E’]%iCSRimJII/EEJJ A—ATHEBETELRRMLE IR I EE
HENX, BREATHSTETEARFRRS. SEHAHSFTERER SIEREZI,

To improve the business capacity of DFM social responsibility team, on the one hand, the company
organized the team to actively participate in various CSR trainings organized by SASAC, Chinese
Academy of Social Sciences, China Federation of Industrial Economics and other units; on the other
hand, it also hired excellent teachers of Chinese Academy of Social Sciences to systematically and
comprehensively train all social responsibility personnel in the company in social responsibility theory
and practice.

201478, AFEHESRFRELFFEREVHSTERRFOENNERR “HER
F— @R ARNATBHET, AXBFIBSERAE. TENGH. Z6H
Z. LHSUWEHRFNEZINFER, MERAS W ARPIBEAOLFREIM, XTI
A{EMR AR, FREAW, BERNA" EARPARHEND S, KEHIH
. R, HEEAEN1508 Z2FRSMT A KEZ,

In July 2014, 5th Session of “Responsibility Sharing-Public Class” held by Research Center
for Corporate Social Responsibility Chinese Academy of Social Sciences was held in DFM
headquarters. This training, through new training modes such as face-to-face teaching by
the experts, responsibility sketches, case study and site investigation, focused on solving the
practical problems in corporate development in a professional perspective and took “ZR{ELT,
JA7ZE M 77 (perform social responsibility to moisten everything-to be benevolent to the people)”
as the slogan of the public class. More than 150 people from Chinese and overseas enterprises,
scientific research institutions and social groups attended the training.
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HEFETE

Social Responsibility Activities

RRAERFRBTRTRI— “@” it% (2012 £—2016 &)
DFM Social Responsibility Mid-term Action Plan of “Nurturing” Plan (2012—2016)

“W@, ha(hi- EErE)E—%,
“WZARB”, TABRLDH .
32 ‘R AERR,
A CEANRE Z R,
AZ®NZARE”,

@4, KF W F A
L E B,
REiforihhtizhgindwsdihi,
REENRABTRAZGZF A
g kit o Md
BEQH VN FLEG L7 F,
XiAErDRRBIEEREY® “2 87
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REEMNE R, & 27 F 4o},
BHEAPEFHX LF,
WREYDHARARE @,
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“iE” iHRIBR

Objectives of “Nurturing” Plan

BPEIRZEREN, BEAE =AFKA BN 20" KBAY, 2ERATSHE
B, BHSHAESRALTEBEMEMEREESR, BREF. . MEMAXNE
AMERKL, ﬁ“ﬁﬁﬁﬁ,ﬁulWﬁﬁ B —RAREFER” /B ARskiNE, M
FHATEIERDRMS, BHEAERETVRXYXER, AN “FER M RERER”
UV

To carry out the scientific development concept, fully improve social responsibility management based
on the vision of “Three DongFeng” and strategic planning during the “12th Five-Year Plan”, incorporate
social responsibility into the strategy and whole value chain management of the company, maximize
the economic, social, environmental and cultural value, contribute to the achievement of the goal of
“to build DFM into the domestically best and a world-leading automaker”, give back to the society with
remarkable responsibility performance, improve vigorous development of China’s auto industry and
contribute to “China Dream” and “Motor Power Dream”.

87 HRIRE

Contents of “Nurturing” Plan

gRsE
HEETRE SEREER
Economic responsibility —Contribute to national economy
and the people's livelihood and anticipate a briliant future
with the nation

XRE
RN SEXBHERRE
Cultural responsibility —Contribute to cultural
development and develop together with civilization

FAzEXERE
HENFBXRE STHMK
Stakeholder responsibility —Benefit the stakeholders and
grow with them

/N kS IRSRE
HEQTBI SHHaitifs EWEA SWEHEFNTE
Social responsibility —Contribute to public affairs and Environmental responsibility —Nurture the nature and

advance with the society keep harmonious with the environment
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RR A4S Wy
giving spring breeze and rain
to moisten everything-to be

benevolent to the people

HERERTRT

Visual Expression of Social Responsibility

RIEXRIFENEEATE, HRITERNAEQSHIFTELR LOGO, FHIERIREM.

BIDRB “ZfTWEAE” S, GAH “RRAR. BFNT MK, BRAER, ¥

EAHRKRE, BEMKMET LR, BERKRENNERUAEF ; “=7 WK tERFTRIRIK

£, R RHBHT" BSRAR EMNER, REH—FETAE. SHENENER ; ¥zHe

AAE. BRE. FE. B8, RE, 2HSTEEGEXATNRTHENE, BAYHLER

ﬁ“ AERBZE; BN, EREBNESELFTE. MEEXETE. HMRFE. HS
MmRE. XUFELRTEME S IS5

According to the needs of image cultivation and propagation, a LOGO is specially designed for social
responsibility image of DFM and it is applied for registration as a trademark. The design derives from “z
MM A5E (nurture everything with rain-be benevolent to the people)”, conveying the connotation of “Z
AL ER U 7T (give spring breeze and rain to moisten everything-to be benevolent to the people)”. The
LOGO is of a blue background and in a round shape, implying broadness of the earth and international
vision of DFM; “Cloud” runs with wind, the “five-color clouds” around the earth implies continuousness,
luckiness and beauty; the clouds are respectively in red, yellow, green, white and black, corresponding
to the five elements in Chinese traditional culture and implying mutualism and endless succession of all
things on earth.

HERERE

Social Responsibility Honors

o 2014ETWEFTVETHSRE “HERM WL
2014 Five-star Industnal Enterprlse to Fulfill the Social Responsibility

o 2014HEMWHETE “EHE”
2014 China CSR Excellence Award

o 2014FE “FEZRAL”
2014 “Chinese Happy Enterprise”

o 2014 “HEAGHR”
2014 China Social Responsibility Award

o 2014 EIRFEVTUAVHSTE “LFREFTLL”
2014 Award of China’s Auto Enterprise Performing Social Responsibility

o HAERIIEM AR/ MR R T “Lt R

“Advanced Unit” in Hubei Province Supporting Pilot Work of Antipoverty Programs
o HIERESRR “TEAGHL”

Hubei Provincial Golden Reel Award for “Responsibility & Credibility Enterprises”

o “RREBRE FEFERRAEURRITARE KFHEHER “RECSRUFR”
Chinese Education Award-“Best CSR Innovation Award” in “DongFeng Dream Vehicle-China
Environment-friendly Vehicle Design Competition”

o “FMHERN - RERRIATERN” RIF2014FE IR ERITTIR 8 “RF AW A RIEN"
“Warm and Pleasant DongFeng” auto citizen cultural program” awarded as “Excellent Corporate
Social Responsibility Program” in 2014 Model Selection

o “HRIUEHETTEN WIEA201 4R ERF W FTW AW HSTAE “EFEH”
“DongFeng Nurturing Program” awarded as “2014 Excellent SCR Case” in China’s Auto Industry

o (2013FEEMESTEIRE YT “EFRIRTR” (International Galaxy Awards)
2013 Social Responsibility Report won International Galaxy Awards
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EHE: Bk

Group Strategy and Leaping Development

SEH & RS

Group Development Strategy

BSRE  RANEMREIMNZERRY, MRFERIEM, DINRETLRTR. MREE
REGEATE, DORUBEFRAZN T, BEHGRHMAL. 2R "BEARE. BFE—R" "E
HIEEMELEAR, #—TERATCIHEN. IREERMER ; WERNE LS
mEM, RSEENFAMKE ; MRAZTEER, MRMESVESR, MEMB#H,VEET
B, BRARRPREESR. ARTPEER, SHTRRRBZERNITRA.

Guideline: To deeply fulfill the scientific development concept, take scientific development as subject,
focus on speeding up transition of economic development mode and independent development
progress, take deepening reform and opening up as power and further improve independent innovation
capacity and strengthen the construction of self-owned brand with the dream of “building DFM into
the domestically best and a world-leading automaker”; adjust and optimize business type and product
structure, improve scientific management level; strengthen talent construction, accelerate the building
of a harmonious society, strengthen and improve corporate party construction, insist on speeding up
transformation in development and seeking for development in transformation and make efforts to open
a new boundary of scientific development of DFM.

N TR AU EEBR2HCRHIL, BR "BRN&E. BRF—R"RENER. &F
BUTIAATE : MREZTLRRAX, MRETERRIE; RSADIMES, HEEX
N BEEIEEEN. BRRRESS. URHELRED. WMHKKEED ; EHeVFERE, R
THBRXUETEKFERES ; AENRAESTHE. THEARNOEM E@500HMias, 17
Vi EINFRE ; 2ERERFTLAE, HEAXRREFAEHRMU L ; BEMAM(EEEAR
F g ) LLEIAFIS0%E S, BIMEEAEB T MR EMN G LLE10%,

The whole goal of the company during the “12th Five-Year Plan” period is to make DFM stronger and
more excellent and build DFM into the domestically best and a world-leading automaker. It mainly
include the following aspects: To accelerate the transformation of development pattern and the
progress of independent development; to improve five capacities of the company: overall capacity,
independent innovation capacity, international competitiveness, sustainable development capacity and
risk resisting capacity; to promote enterprise harmony and stability and general improvement of material
and culture living standard of the employees; to increase the business scale to 5 million vehicles based
on high quality and sustainable development and make its position in the industry more secure; to stay
ahead of the industry in terms of management quality and keep a profit ratio of sales higher than 6%;
to make the rate of self-owned brands (including joint venture brands) be about 50% and keep the
proportion of overseas sales volume to self-owned brands be 10%.

2014 SFEERIHE
Strategic Progress in 2014

20144, NE)LHMBEIHESB03LH, BEPBRTITL, EENEELAFRETLE
=, FHEERAN. MR EYH LB ETS ; Kb, i EHEE16.2%, EiLiRA
0INEDR, RIAELFEEI01%, FUYALTFIHE; BXRM(EE5RBEIME)HEE
1278775, A EHEEMNS33.6%, HERILEKOENEN R, FWEEEKF1.061MED
= BN OEE7.037%, FLEK1.6%, MkEEKFL75MERTRo

In 2014, complete-vehicle sales volume of the company was 3.803 million yuan, with a growth rate

obviously higher than that of the industry, its operation scale had maintained the second place in the
industry for five consecutive years and its sales income, profits and taxes hit a new record; its market

330.3

EEHE(IW)

16.2%

mHaEER
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Economic Responsibility

share was 16.2%, increasing by 0.1% on a year-on-year basis, operating profit ratio was 10.1%, with a leading edge in the
industry; sales volume of the self-owned brands (including joint venture brands) was 1.278 million vehicles, accounting for
33.6% of the total sales volume of the company, increasing by 0.55% on a year-on-year basis and 1.06% higher than national
level; overseas export sales volume was 70,300 vehicles, increasing by 1.6% on a year-on-year basis and 8.75% higher than
national level.

EERIRRIY

Key Strategic Decisions

FEEEABEPSA 2014, RERAERRIZE, MRERCRBSK, KBMENKEPSA, A S ERLIENITH
B, AT HEREMVERMCARTIER,

Strategically become a shareholder of PSA In 2014, the company strengthened international operation, accelerated

international development speed and became a shareholder of PSA strategically so as to push its internalization process to a
new stage and started a new model of international development for China’s auto enterprises.

HEERTEIEF. ZERGHPRL - BRELFL EEFYUR

Chinese President Xi Jinping and French President Francois Hollande attended the agreement signing ceremony.

EE LA E20145F3826H, RRAEATBE T FRAIRNAEEAKRNAER LS (U TER “RRER")
SEZAAMEBN. HRBRER SR EGRLER ( AT EHR “PSA” ) EEREWESEBIRENINL. R
B, RRNEFRFBITEGEIELFERIAN, EPSANBRSZIIT, #14%, F5XEBNMIRE KK
FIMAPSAME— KRR, WMERFHREN.

On the afternoon of March 26, 2014 [local time in France], an agreement was signed at the Elysee Palace in Paris among
DFM’s subsidiary — DongFeng Motor Group Co., Ltd.(DFM), the Government of the French Republic, the Peugeot family
business, and the PSA Peugeot Citroén Group (PSA). As prescribed by the agreement, DFM injected 800 million euros
into PSA through reserved capital increase and rights issue, accounting for 14% of PSA’s total share capital, and became
the largest shareholder alongside the French government and the Peugeot family and has the equal right to vote.
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B/E, 3A28RARERASHBEH R EAEILTREIT( SREMEKESENL), BITRRUAE T WML R
BHEREE,

On March 28, DFM and PSA signed the Global Strategic Alliance Cooperation Agreement in Beijing, marking the
establishment of a global strategic alliance between two parties in both industry and commerce.

BERIRRNRRPSAR GiE SRR ERBREX B, BEZLENTKA22FMINEENEM L, FRPERESVS5EER
AEBNEHEEER. PSAREERANAENS, HAFRIT. RARRSIEERFRENNE. K
REREFEAELVHNRESE, FERANEFHEERNNTHAENNEEME, RTBLRLEE, EL2KE
BA. EMESFRDE, BHTRERARANRENE, MEERANEGHEKRERR, A2FRETLF
BB HFTNT RS . WREEDERSNRNSPSASEAE = Wb iMRF, HEBEEMEFHRE,

By strategically becoming a shareholder of PSA and establishing a global strategic alliance with PSA, DFM started a
new cooperation pattern for China’s auto enterprises and international auto enterprises based on extending its 22-year
cooperation relationship with PSA. PSA is the largest auto enterprise in France and has unique advantages in the fields
such as auto design and technological research. DFM is a leader of China’s auto enterprises and has great manufacturing
capacity and dynamic marketing network. By deepening their cooperation, the two parties coordinated with each other
in their whole value chain worldwide, which was conductive to giving full play of their unique advantages, establishing a
stronger partnership, creating and forming new competitive edge in global auto industry. This cooperation had promoted
their position in global auto industry and helped them build a better future.

“F0” SMLEERE 20145, ~E AT 7 AR SRS, ERDBRBRRNESE UER . ZRRRNEE L
oA E, RS EER RL T RROCNERFR A K, ADEEARTZART “M” XUHER
5%k, A4V BIRHNATIRR,

“Harmony” culture In 2014, the company released the “Harmony” cultural strategy, deeply and fully expressing DFM’s core
value and allegation of the age based on full absorption of DFM’s excellent culture genes and inherence of DFM’s excellent

cultural tradition. The company also carried out a wide promotion and practice campaign for the “harmony” culture in the group,
s0 the culture construction of the company came to a new stage.

HEBF @7 iR 20144, ASHECFHEEELE B 1R, ERRRP. AHHOF. AHENFELTTE,
RRT—RIBRBARNERNETIR.

Social Responsibility “Nurturing” Plan In 2014, the company made synergistic innovation to comprehensively implement
the “nurturing” plan and explored a series of responsibility performance model with DongFeng characteristics in terms of
environmental protection, public interest relief and public welfare, etc.

FREERE 2014F, AFHMASAEASNHRRINFNERFRBIEFRATIERMZ, FLIARIEL
ST ESE A RERETUREM.

DongFeng Infiniti In 2014, DongFeng Infiniti jointly set up by the company and Nissan was formally established, so the value
chain of DFM increased presence in the luxury vehicle segment.

FRRRER 2014%F, REHIESRRAEARIEBESRAS, BIHEMKEKE,

DongFeng Volvo In 2014, the company planned to establish a commercial vehicle joint venture and a strategic alliance with
Volvo Group.

FRISHEEBE 2014%F, REBEETETRE. FHFELSE, EHEEMEIRANSMEAERRAS, TER
R FRZES — MR,
DongFeng Special Commercial Vehicle In 2014, the company integrated all special and dedicated purpose vehicle

business and formally established DongFeng Special Purpose Commercial Vehicles Co. Ltd. in Shiyan to build the second brand
for DongFeng commercial vehicles.



ZizEEmhE

Construction of Self-owned Brands

BEmEARES

Developing the Concept of Self-owned Brand

ZiFRE

Economic Responsibility

FRAERADNEARATRMERERRENEABTLRES . MEEBTUHELROWOENAER, MREF
BORFR, XERNKHTHELR ; MEAATL, UHHASE, FHTESREH, NESREURHES
EAEM, EXRRENANLENNVE, FATIULREESRE. FH. JEMAG—.

DFM develops its self-owned brands in order to cultivate and form independent development ability. focus on constructing the
core competence for independent and sustainable development and accelerate the cultivation of core competence in order
to support its long-term sustainable development; constantly improve product structure on a customer-centric and market-
oriented basis and give priority to quality development based on high-quality and sustainable operation in order to achieve the

unification and harmonization of development speed and quality, structure, benefits.

BEmEARER

Development of Self-owned Brands

2014%F, ASEFTRE(EEARETRE)EE1278F W, HATILHEEN
33.6%, fHERLEKOSSNEN R, MEETEKFI1.06MNES R ; E2014%F
B, ASBAE RS ELE 4155574, PR HEES35HH, FALET2
DAk

In 2014, sales volume of the self-owned brands (including joint venture brands) was
1.278 million vehicles, accounting for 33.6% of the total sales volume of the company;,
increasing by 0.55% on a year-on-year basis and 1.06% higher than national level; by
the end of 2014, the company produced 1.555 million complete vehicles of self-owned
brands, including 835,000 commercial vehicles and 720,000 passenger vehicles.

20144, ATATREHAERBENELF TTENEA. BRHRHRER
FlfF, KMEE54.460%, HP, PEFRHE22.080H, EHENEMET
WE— ; INESESLEZGEN, MEEN> REEMEE, KNP EREMN~H
HEERTS ENRTIATI28%, WL T T ARFTF ; RXEFE M~ S L FR
ik, FRmEREFET. RRESATBREMNE. THERE, M7
RIEMEAERRAS, WBERNFHAES Z M.

In 2014, commercial vehicles of self-owned brands responded actively to more
severe economic downturn, stricter Tier IV Emission regulation and other unfavorable
conditions and 544,600 vehicles were sold. Including 220.800 medium — and heavy-
duty trucks, ranking the first in the industry for 11 consecutive years; DFM seriously
implemented national regulation and strengthened the reserve and marketing
campaign for Tier IV, so the market share of its Tier IV products of medium - and
heavy-duty trucks reached 28%, becoming an industry benchmark; its light-heavy
Tier IV products were transformed smoothly and market share of the product was
also raised. It actively integrated 13 special and dedicated purpose vehicle enterprises
and established DongFeng Special Purpose Commercial Vehicles Co. Ltd. to build its
second brand for commercial vehicles.

127.8 )

BEmE(ERaRBEME)

HATEEE

33.6%
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20144, ANTAT RIEFRBEHESIT7332HM, MHELH3.7% ; EhRERNFETRAE
SHEL5. 674, EIELIGE10.4%, EFAHES FHEEMNAL

In 2014, 733,200 passenger vehicles of self-owned brands were sold, with a market share of 3.7%;
among such vehicles sold, 556,000 vehicles were of DongFeng brand, increasing by 10.4% on a year-
on-year basis, and DFM moved up to the 4th place.

20145, RERNRMEAZEHFHEMEZHN—F, EF, RXAFIPSALREELE &7/~ MmL60
tRZEREH, FRNHEDFIEE L E R EAS0F8H29E £, KRR EFHF 5imSUV
AX7TF11BI7TH ™, FRRITER=MHFE512S50F8H29H £,

In 2014, launch quantity of new passenger vehicles of DongFeng brand was the highest: L60, the first
product from the strategic alliance between DFM and PSA was launched at the Beijing Auto Show;
A30, the first car produced with DF1 platform of DongFeng Aeolus was launched on August 29,
first medium — and high-grade SUV of DFM AX7 was launched on November 17 and the first triple-
compartment vehicle DongFeng Popular Joyear S50 was launched on August 29.

73.32 3.7% 55.6 10.4%

BEmERAE miHh e RN R A E
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HERNRMS Bl

Promoting Technological Innovation

Rl el Ak

Technological Innovation Strategy

ESRE . BXH. ERBH. THSE. HARE

Guideline: Independent innovation, leapfrog development, market orientation, flexible use of resources

ERBHR

Overall objectives:

BAESE : E. b REAFAERBFERERXBEARABRGEL, K E BRI K
o MBIERAXBERNGL ; ERERE TEXR. R2FE. TEE. FEEAR 35
BHEL. MEITZ” FRABORAR,

Commercial vehicles: Maintain leading domestically and advanced internationally in complete-vehicle
and key-assembly technology of heavy-duty, medium-duty, light-duty commercial vehicles and SUV;
maintain leading in mini-car technology in China; master six core technologies including energy
conservation & environmental protection, safety & conform, reliability, intelligent technology, power
assembly and materials technology.

FAEGE . BEEREBERHNERALEAR, BEEERIIRAEREETR, GEKALE
HERGE ; ERRH BE. Kl. TRHF. AEBTHE FOAXBERANERE,

Passenger vehicles: Independently master the development technology of complete vehicle and

power assembly, set up a complete-vehicle platform for an all series of passenger vehicles and 41
maintain leading in comprehensive technology index in China; focus on the breakthrough in four key
technologies including “complete vehicle, engine, transmission and vehicle electrical control system”.

MR AGE . REDNNFERRAERAEBRNAL ; EEERREFHRGEFRORAT
Wk, EESHEBIRSE. BERGHAMFBARORA ; 22020%F, HERSES
EHRELERERST, BRARKRTIVREKFE,

New energy technology: Maintain leading in the technology of hybrid power bus and passenger
vehicles; maintain the industry leader in core technologies of vehicle integration and control system, etc.
and master or have the core technologies for researching and manufacturing motor system and battery
system; by the end of 2020, make the new energy vehicles comparable to the traditional vehicles and
have the advanced technology in the industry.

LR AS
® Gearbox
Complete Buildup Unit
. = — &l
REBFHIET Engine
Automobile

Electronic and
Electrical Control
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SRR IF

Encouraging Technological Innovation

RAURER S ARIREIHT “+ 20" AR E M 0T, BRI S I B A%
B, EREERNANBEMAR. ROEATR. BESREVITEMAEN. 254
BEMTET ZEVREAZREEER, BYTHASESIEMYAESELZIRAZAZH
THENHESFEE, SUESIRBSBEMNEARANGEHRNES, BfEAsRERH TIENK
o NEERY THEARGHOKRKFERINGE, R T A SZRREARPOENKRSE
B, REXFRAPOLZEEEZLIELEZR, HRERHER. H77%, REKANMRLH
TR0 TR

DFM encouraged all units to make more investments in applied fundamental research, advanced
technology research and adjustment of product structure based on the basis of promoting the major
strategic programs in“12th Five-year Plan” for technological innovation and by setting up the strategic
programs of the technological innovation. The company established and improved the system of
professional technical committees and established 6 working mechanisms and platforms for the
deputy chief engineers to give each professional technical committee corresponding assistance in
order to achieve the interaction between the deputy chief engineers and the technical field of the whole
group and promote technological innovation of the company. The company also established a joint
conference system for the research and development centers in order to strengthen the connection and
communication among all technical centers of each sector of the company, help the technical centers
to learn from each other and share their experience and explore new experience and approaches and
help the group to make synergistic innovation.

2014 N BJARTEN T 12D T WP KEAREARLRAL (#15 ) FE, NEAEERA S
RERELZURARFHNLREFAYNES, NELRARNAEESNIHECHTIENFR ;
EFARZETVFRAZTVANKAIREDEH R, GHREEE. £5. K. £
. K& REBRT. FRERE. REMIK. CAE. MHl. B, HEELTL, ARREHATA
S BEEWRAKE,

In 2014, the company prepared 12 professional medium and long-term programs (drafts) for
technological development to plan and guide the company’s future development in each professional
technology from the group level and promote the implementation of synergistic innovation from the
professional technology level; it organized dozens of professional technology exchanges for each
professional work throughout the year, such as complete vehicle, vehicle body, engine, transmission,
chassis, automobile electronics, new energy, vehicle test, CAE, materials, manufacturing and
equipment, etc., and effectively improved overall professional technical level of the company.

& & & R % = RERT
Chassis Engine Transmission Automobile
Electronics

|

|

|

FTREIR
New Energy

|

|

|

Testing

CAE & & & RN Lz
Manufacturing Automobile Material
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AR R CIFTERRD, AR T “RIAAEAIREEARALE”, BFEFLR. NA. #EHERERAR,
EREANSEFARATE. iT¥. MESEAE, ASNREH#INEETREBEEEEARIEEANERE DA,
20144, W “RHRAEATRF ISR —FR10IM. ZFRI0M. ZFR1IM ; 2014EE, ASREMESM
FERETURIFEHSZITE, £FE—SR1IM, SR, =5, FEBEELI0ERFITIE—,

In order to strengthen the incentive on technological innovation, the company set up “DFM Science and Technology Progress
Award” to award the organizations and individuals that greatly contribute to the company’s technological progress and
construction of self-owned brands in terms of development, application and popularization of advanced technologies and
implementation of major science technology engineering, planning and programs. In 2014, 10 items first prizes of “DFM Science
and Technology Progress Award” were awarded, 40 second prizes were awarded and 91 third prizes were awarded; in 2014,
the company submitted some programs for competing for China’s Auto Industry Science and Technology Progress Awards and
won 1 first prize, 4 second prizes and 4 third prizes, with a total prize amount maintaining the first place in the industry for 10
consecutive years.
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RIRER RIS R

B Item 20114 20124 20134 20145
TR BRIER) 142811 207017 182111 16901
Number of patents (number of applications) 1428 pieces 2070 pieces 1821 pieces 1690 pieces
MEANREE 7283 A 8451A 9401A 10649.A
Number of research personnel 7283 persons 8451 persons 9401 persons 10649 persons

HENZFT LB ( ANk S AHEELE] )
Proportion of research personnel (to total staff of the company)

MERN(ARERWELREH LI ) 40.481Z5T 54.4817.5¢ 63.971Z7T 81.65{Z7T
Research investment (research and test costs) 4048 million yuan 5448 million yuan 6397 million yuan 8165 million yuan

4.9% 5.5% 5.7% 6%
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Development of Overseas Business

=gl Ao

Overseas Business Strategy

RIER R SRS R RE R BIEDH3 1085 P A T, 1RE T RIBHIRKLFRAEHERIR, F2019F, &
SMEBIARIBONTM, HAHRTWE = HOESATREEHEN10%, FESHEB0NKEMAYBIMNIEET
o AEMENBIMEERRR, SIET —RIIBINRIIER, WBSIERERE. ARSHE. THEI . 8
E5kS. ERMEATETEHATRT.

The company prepared DH310 overseas medium-term business plan according to DFM’s strategic development requirements
and proposed a goal of overseas sales volume in next five years, that is, by 2019, to export 300,000 vehicles, placing DFM
among top 3 exporters in the industry; realize an export volume, accounting for 10% of the total sales of self-owned brands,
and to strive to build 10 overseas strategic regional markets. In order to achieve the overseas sales goal, the company prepared
a series of overseas strategies and measures related to overseas commodities and brands, research & manufacturing, market
and plant, sales and service, finance and talent.

FTIEEEKRmhE

International Brand Building

RN SIDH310/85N R EIE I I RN R R E R BIRIZE T WA B IR, “TEERME, NPENRNER
HRORN” AR RBRREZROEETIR, MEARGBEERET SERGEREIAREHTBMEK.

DH310 overseas medium-term business plan of DFM set a specific goal for internationalization of DongFeng brand, “to build
an international brand and spread DongFeng brand to the world from China” became an important development direction of
DongFeng brand in future, however, international popularization and propagation of DongFeng brand also faced unprecedented
opportunities and challenges.

EFDH3101T R, R “HREEMRRNEITTS, FTEERUHEREN RS NREERY B, §E 7T RN REERR
BN ERIE R R .
Based on DH310 plan, a brand internationalization goal for “strategic overseas market immersion and construction of an

international DongFeng brand” was proposed and phased promotion strategies were prepared for internationalization of
DongFeng brand.

entry/technical output

AR RUG AE
International DongFeng brand €O (e)

8.47 T3 4 3073 4 7077 4%

84,700 vehicles 300,000 vehicles 700,000 vehicles

L FmEH L R+ E D mAEEHE :

i Product Marketing g Product & Brand Marketing E Brand Marketing !

| CBU/KD/ | KDEAMH RAHE L OBSMAREE REEERL

UM BRI ' KD technical output/ { Overseas capital management/ E

1 CBU/KD/contractual capital output 1 regional management center {

“EIKE—miE, B—

MER, B—PEE"!

“A same brand, image and
SN 7 E PR AN B SR voice in the world”

BN MR EE— R International brands in
BN IR — & E iR Premium Chinese brands in overseas market
Premium Chinese brands in overseas market

overseas market
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ANEK20144E48 - 201555518 E A “HR M A
£, #E, AR—RIFESHEEIEITHA
N RAMRRE, RARKGITIHH RIEH G
EMSENE, (BB REEE.

The company set the period from April 2014 to May
2015 as the “DongFeng Brand Year”. During the
period, the company carried out a series of themed
activities to expand DongFeng brand to the overseas
market, enhance the recognition and value of
DongFeng brand in overseas market and promote its
marketing in overseas market.

.
2014@’ ‘in’fﬁﬁ RIBARIIET S B ron, SRNRARREERESNBEFERER, #—S5EERE
HTEINRBEES, ER/REFT. BB, 7 pemgeEasitg.

;Ezj(i)ﬁfﬁﬁl‘ﬂ?iéfﬁ%\ﬁiﬁ35ﬁ$ﬁ, ii@J/A\EJ fn September 2014, DFM participated in Russia’s International Auto Show with an overall
image of group brand to further propagate DFM’s brand image to overseas market.
EFHEN50%,

In 2014, the company promoted the overseas brand marketing through a series of overseas brand promotion programs and
annually sold 35,000 vehicles in three key overseas markets: Algeria, Russia and the Middle East, accounting for about 50% of
total sales volume of the company.

EfRAA BT

Cultivation of International Personnel

ANEBIMANFREBETEEM “BERA%E. N
SeinE. ERIRR. BBRE BTTE, B
B. k. B, B EFREXNEFEEIE
B B 2 7 B B PR R R AR 55 KRB
BOFINER SN ASAMRT, BPATE
R, PEETR. RIRAFR BN FINF
a9, ABEENABRATIRK, BHTRBEH
BEENMR THEERRZR, BSEh#Te
REERNZ, BHFRELITEAEZLERR
BENEBIRMGRIBE 18

In terms of overseas personnel management, the

company followed the principle of “cultivation first, 20144, A )M BB E AR IPIEAL RN ENE A F BRI A0 3
FTRRKEREED.

2014 training class for overseas program management of the company organized two
flexible incentive” and made relevant cultivation Ambassadors Round Table activities at BFSU International Exchange Center.
management based on personnel cultivation,

dispatch, retention, control and reemployment. At the same time, the company also determined the training points in different
business development stages in its internationalization progress. The company classified its internal employees and trained
them classifiably. In addition to active application of the overseas personnel training platform, the company also attached
great importance to the growth of internal employees, insisted on speeches and exchanges given by the overseas marketing
personnel after their going-back and made normal summary and sharing of experience in order to gradually develop and
establish a training course and teaching power complying with the requirements of its own business development.

standard specification, centralized deployment and
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BT

Accepting Special Inspection

RIBRRG—EE, 201411 B27HE12H27H, FRAE+TZKRAAXNRTRATHTT EM
W, FRZMALRIK, FRASIREHRAIREZRRKMIEAD VR ER. BREEARN—
KRR, EARKEVE FHEMH—XARY, USEMNBCARMR, £HEAFRKNA
FRIE, AHAMITGFERERESHES, #—P IR EREBREE T ENRNELR,
27 “BWFM. AmEHR"

According to the unified arrangement of the central government, from November 27 to December
27, 2014, the 13th central inspection team conducted a special inspection of DongFeng. Since the
beginning of the inspection, DongFeng’s Party Committee has always taken it as a good opportunity of
preventing and solving problems, developing healthily and achieving new success, assisted the central
inspection team with a high political sense of responsibility, made correction to the letter, and further
strengthened Party style building, reform and development, thus managing “two implementations and
two promotions”.

HNKMARBER, RRATRFITIN, NEAIANERIETH, ¥HRKAHA KGR
BINE—ARRIERE, IANREBH, MeKEsIEER, EXTERh AR, 4830H, K
RABEEAMERAT T ETKAERER, BT AERATHHERNEE, £ZTIKAR
B, hRKMAARN R, “Hig”, RAMIRRHT A5 R EBEZEMTEHAMLERE
®’, BB TEARERATHMENERERNRIR, RETADLEEEKTERES, RETL
SARRAR.

Based on the inspection team’s feedback, DongFeng immediately investigated and corrected found
problems, defined specific measures, made careful correction, strengthened the construction of a long-
effective mechanism and advanced corrective work as scheduled. On April 30, DongFeng announced
correction results in the Party committee and to the society to subject itself to supervision by Party
members, cadres and the masses. In the special inspection, the central inspection team diagnosed
DongFeng to boost the company’s Party and cadre style building, enhance all Party members and
cadres’ awareness of Party style building, improve the company’s management level and promote the
healthy development of the company.

RRASIHNKAEBCA R, BRI, H—Bhnsa RS 5% REBERRERTE,
R ERTEIRGE, MRARREBMKBINGIRER, FTEFREN. MERK. X5k
R FERR, UEXNEFRTHIRE, ShEPRAURTERZ E—HERNES,

DongFeng will take this opportunity to further strengthen Party style building and corruption combat,
constantly perfect its management systems, strengthen the construction of a long-acting mechanism
for problem solution, build an incorruptible, harmonious, legal and responsible enterprise, and give a
satisfactory answer to the central government, workers and staff members by actual deeds and results
of correction.
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SERER, HIPREEN=

Respecting the Shareholders and Maintaining the Rights and Benefits of the Investors

SEERHITRIFIEE

Having Good Communication with the Shareholders
FRABENEREMKHAENDE, BEEAA—N—BIESW. KEHIEFHAS. EEEFARREHOVESE. H
FBEMBRIMEE W ETEXFRENESFTRABEANEEMER, RESKRERBTATHETHRKR,

DFM attached great importance to its communication with the shareholders and the investors and tried to keep constant
contact with the shareholders and the capital market through one-to-one conference call, large teleconference, reception of
inspection of customers and shareholders, appearance before various domestic and overseas investment conferences, non-
deal roadshow, entertainment of reverse roadshow team and other forms.

FIFIRREF =

Protecting the Benefits of the Investors

G RRBEZZHEDR, RNEARZIFNTERTENAFREMNE, THET/NMNIAENTEARN, 7.
HEBEREN. EREFERS L, FREFAFEZRRKIANER, RN+TARRHRERASEER, TEGHITI
HERFERASOREERREERE, FHRRBREASKRE. BEEFHTHATE. AEMAF,

As to affiliate transaction issues, DFM’s independent non-executive director paid attention to maintenance of the shareholders’
benefits, especially the benefits of medium and small investors, and voiced his opinions independently and prudently. At the
shareholders’ meeting, DFM sent a notice 45 days in advance according to requirements of the Stock Exchange, seriously
counted the receipt and proxy form of the shareholders to attend the meeting and ensured fairness, justice and openness of
voting, scrutinize balloting and other procedures at the meeting.

EEEIRE

Regulating Information Disclosure

RN TS EER, RIRSEXRER]. 2 FA=. aRKEDBHNNE, BREX. £H. 2. F
;. BEMERPR. FR. VEAEFERELRENARKZZFAEMERIRE T,

DFM actively made communication and coordination with all relevant functional departments, subsidiaries and joint venture
partners in strict accordance with the supervision requirement of the Stock Exchange to ensure true, timely, complete and
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accurate disclosure of regular information such as interim statement and annual report and the disclosure of irregular information
such as affiliate transaction.

B, RNERAESHFRAEERAT. MEAEARADEF =R TREMEY T ERBENNTEKREN,
A5, KRRNERAESTENEINSERFEL T EXARKESABTYE, AEARFNESHEIRLDE, BRE
BEREEN—EM,

At the same time, DFM established a dynamic contact system for information disclosure with 23 subsidiaries such as DongFeng
Automobile Co., Ltd. and DongFeng Peugeot Citroén Automobile Co., Ltd. In addition, DFM also established a communication
platform for key affiliate information with major overseas partners to strengthen their communication before disclosing the
information related to major issues and ensure the consistency of the information disclosed.

BoiER, TERESRS

Touching the Customers and Focusing on Quality and Services

RE—ZERHIIFARE
Quality—Safety is our greatest sincerity

REBATEEFRBAETR. ERRENAE" R, RIBUTENREEEER, FIEIER=6EX,
FRANERTREEXN, BEAMREARFAZEE.

The company devoted itself to providing auto products
with reliable products and application safety. The company
established a profound quality management system,
actively implemented national warranty policy and deeply
spread and practiced the product safety culture to
constantly and effectively improve customer satisfaction.

BETAXNFAEZERADESHEART R L TAER

ERIEENEFHIME, & TRITPCS. WiH.

. ENEERAE. REVSH ARS8 8 HRE KX

HLHl, ZATIEBUIIHQRAQCHEN E 54 = —5

MEE,; BERY =FA—8ZE" BEU( RN F

&, FALRFERENE ), BEXHEERAARE

HSMEIERRE, BREREAFIRE, 2014EH B REEBMI100, IRhF X REI0% ; ST @ M141I, HE
SEAEI2%,

DFM’s subsidiary DongFeng Commercial Vehicles Co., Ltd. advanced the quality assurance programs in the product research
and development, improved the rapid response system of design PCS, site, market, Tier 4 difficulties, quality VS cost and
other problems. The company also strengthened the quality improvement of site QRQC and the management of production
compliance; it insisted on following the principle of “three Nos and one improvement” (no input, no manufacturing, no output
and constant quality improvement) and established a management flow meeting the quality expectation of customers to reduce
customers’ complaints. In 2014, 1109 quality problems were solved, with immediate solving rate of 90%; 141 problems were
approved, with improvement rate of 92%.

HETHEAEBRAITREB(HERE~RBEBELFIMNERXR, IERAKABERT BEITK, REB2014
F2H148F4E, AEI2013FE8B12B E2013FOA13HEABAMARN SR AT E=ZRHE, KERNIFEI07TH
A% ZE. 3084, 1192854, ARBEISRMNERB TEAMNGINRZETE, SRAERKERLT, E8H
R ERFI R, FERERE.

DFM’s subsidiary DongFeng Peugeot Citroén Automobile Co., Ltd. submitted a recall plan to AQSIQ for the record according
to the requirement of National Regulation on Recall of Defective Vehicles and Products and decided to start to recall the triple-
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compartment vehicles of DongFeng Citroén C-Quatre produced from August 12 to September 13, 2013, two-compartment
vehicles of DongFeng Peugeot 307 and 308 on February 14, 2014, totally 9,285 vehicles. Vehicles recalled this time might have
potential safety hazards because their brake fluid was contaminated, which might cause that their braking performance were
reduced in slow braking process under extreme condition.

ETRRARBEASRIEAE=C%, FE5(=8R. REFENE ) (REEATBEAMZEENE ) E—FT|
MRS EERZHEENXG ; RRFERNNBREBR, —S8F8HEN2E S5HRE, BEH8E 107
PNE, NEBINAE; RETTERGNIEZMHER, FET HIRMEEE; BALTEHREEE, BEEH "G
BE”, RET=ZE84TEE=HEE ; LETREES, EMIXAREEEHE, MATEEZHNLIRIMNE
DgE, FRAMNMEEFEBANE, RE=-ZEMERNERELE ; RUT "RA—XEEXR" WXWME, #RIMEER
R AT EEESHNEREEHLER, XU=CREEWHLLELE, EHNEHRE, FENE%REE, RSR

%?HEE}I—O

DFM’s subsidiary DongFeng Passenger Vehicle Company prepared Regulation for Vehicle Return and Replacement in
Warranty Period, Regulation for Scooter or Transportation Fee Compensation and a series of documents for optimizing
service management and parts management according to the vehicle warranty code; it timely adjusted the warranty policy for
DongFeng Aeolus, defining warranty validity term as 2 years/50,000km and warranty period as 3 years/100,000km, on a first-
come-prevail basis; prepared a list of main parts of key systems and adjusted the range of quick-wear parts; strengthened parts
quality management, set a “green channel” for parts to ensure the parts in warranty arrived within 3 days after order placing;
improved the service system, realized sharing of warranty information in the whole network, added red and yellow light warning
function for main parts and set up short message notice of the red-light warn in order to immediately and effectively convey the
warranty warns; set up “Fix-It-Right” research program to improve repair technology; increased the function of querying vehicle
maintenance history at receiving a vehicle and treating it, gave priority to the vehicles in warranty in repair and parts supply to
shorten the repair time and improve services quality.

RS—ARIFERES

Services—Listen to the Customers

NERMAR FREAMUNRS, THEIRACEFARSEEER IEAFRTRAREESHII, BRE
FRREME, REHGNT. 432, MARFRFESEN, {2 AFEANIATSERE.,

The company actively provided the customers with people-friendly services, constantly established and optimized customer
service management system. It also popularize and spread product knowledge to the customers and established customer
services network to immediately know, treat and solve the customers’ complaints and suggestions, which had been accepted
and appreciated by the customers.

ETRNAEBRNERATHRELEEVREDZ, A—LBHERRSREET L. NEANZERAZE, TXi12
B OBK S mRER. A&BE. MEBETR, BELELMEBHATRN IR —LRETERATIE. 20145k, &1t
MATILW46805R%K, MA—LHEMRSHEE NRE. KIEELENEOORERSE, MERKE. EHERSF
LU S AERMON RS, SUBRSEENEERE, I ARRSMEEERERIHRE T A NXE, 20148%, F
HERAREHER LITRS213MR, WFHRSEAERITO00RER, ERHEAHIT0RK, NaRSMATT
W BR S5 BOFTARAT o

DFM’s subsidiary DongFeng Automobile Co., Ltd. provided professional and powerful remote technology support for immediate
handling of Tier IV quality problems and frontline sales and services, and its expert diagnosis center cooperated with quality
assurance department, R & D institute and suppliers to provide remote technology support for frontline services through site
diagnosis and consultation. Since 2014, more than 4680 diagnoses had been made, effectively ensuring frontline sales and
services. The company realized whole-process control of the service process by relying on more than 600 service vehicles in
nationwide network and the flexible services based on seven businesses such as emergency relief, regular interval and fixed
point so as to provide a strong support for improving service brand reputation of the company. Since 2014, 213 fixed door
services points had been made available on an average at regular intervals each month, site services had been offered for more
than 9,000 vehicles each year, more than 170 emergency relief actions had been made on an average each month. The flexible
services had become a new benchmark in the industry service.



ERRAIBERERRA SR TS KRS RRE. 12N BARXBENSEFEZRUESEN, B
AT2 T CRMIEAN FI AR LIZANAL S, BERIFRMEMNF TR, Rit—Z% A AR
BEMONNE LR, BRFIFARSIZNAEYT 8. 201452 F—LLHBMER4EB
ShHik, HPMEARREMHESO0RIE, ©HFERIFERHITE0.23%, 2014F /=) EH HF AR

EA “SERKETL”, BE “UNRES, 24/ FHEMAENE, 7TONRER IEtE,
MRET ZRRANRENS, MEARAFRERY T EE2EA, SLEFEE, &P O
T RIE17438, MERBRIT14118E, RHEFHMERE 2K,

DFM’s subsidiary DongFeng Yulon Motor Co., Ltd. introduced 8-step service flow, 12-customer lounge
moving station and other differentiated service models and also introduced CRM warning system
and warning authorization system to help the frontline personnel to rapidly and effectively respond to
customers’ demand through complaint warning and management delegation and thus avoid spreading
of the negative influence caused by complaint escalation. In 2014, more than 50,000 warnings were
given at the frontline dealers, including more than 500 complaints escalated, with a complaint rate of
0.23%. In 2014, the company introduced a new response concept of “all series vehicle action center”,
requiring “responded within one hour, solved within 24 hours and completed within 72 hours”, which
had effectively ensured fast response to the customers’ problems and been of great importance to
improve customer satisfaction. By the end of 2014, the center handled 1743 complaints and monitored
1411 public opinions online, with average handling time of 1.2 days per complaint.

ETERRERBEATDEFIOTRAERT FEWMRREFCRNRBAWNRSE ; BEIETIER
BX, BXRNT ARFURE", B AT AR, HAKRE. ZeFRSMmiaet, RE
THERSHIEM. HEZT=REGHHE, BEEERSBDEG. TEEZRMA.
FRRAHERPOER ; #ET ““W—RES" 24, IBLEFEE—REEREN—2k
SHERHEEERLENRNRRS ; hETEBRRHRE. BETHOR(TEFM), (BFAXE
FHMY; EERECHERIIRRSIWE ) F AT MHEHE, BATAATREEERSHNIEE
RANEER

Its DFPV offers 6 times of free inspection yearly service to nearly 300,000 vehicles of the customers;
the maintenance process is subject to strict quality control and requires the implementation of “four-level
quality control process” — maintenance worker self-inspection, shift leader inspection, final inspection
and service consultant inspection, which guarantees thorough maintenance services. Moreover, a
three-level callback system is established, including franchised store service consultant callback,
franchised store customer service staff random callback and DongFeng Aeolus call center monitoring;
a “two-to-one service” initiative is launched, assigning a sales consultant and a service consultant for
each customer to offer a seamless point-to-point service throughout the process; four-season “Driving
Manual” and “Customer Care Manual” are prepared for and presented to the customer; “Service
Stories of It's Home” is first prepared and improved continuously, enhancing user’s senses of belonging
and reputation to Aeolus After-sales Service.
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BHRRI, ISR OTIEHR

Caring for the Employees and Creating Comfortable Working Environment

BEEFRX

Respect

RIERTINF
Safeguarding Employees’ Rights

RNEFAREF(REANRAMESTHERE) RBXMAE, £FPR
K, RIRREFRIRARNFTSREARNF, ERTEFTEITEABR, AKEHNET FHAIHE, XML

MAIRANRIEE, St VEBEENE, BMEETE, HEMERENFT XA

The company strictly followed the Labor Contract Law of the People’s Republic of China and relevant regulations, maintained its
employees’ legal rights and benefits, observed the employment policy of equality and non-discrimination, actively safeguarded
the right of part-time workers and labor service personnel dispatched and had no discrimination at employment and other
aspects. The company established employment system according to law, implemented multiple employment form-based
personnel management, observed enterprise morality and fulfilled legal responsibilities, and constructed a harmonious and

stable labor relationship.

A URMTFER(FERES TRE) AZN, FRAES
EZRERTETM T, BidmsEHEVESHE, RBFAHE
MK, e EHIE, RUAREN, REFTHETE,
AEEFZESATS, ELETEH.

Based on the implementation of Tentative Regulations for Labor
Service Dispatch, the company carried out the special work
for labor service dispatch, improved manufacturing efficiency
by strengthening manufacturing collaboration, standardized
business outsourcing, optimized personnel structure,
improved productivity, properly controlled hiring proportion and

implemented the principle of equal pay for equal work.

aiENE, FHFEF FEANTIATH

2012 2013 2014
SNEBEITE . . .
Rate of labor contracts signed 100% 100% 100%
Bl 5 TSERERISITE o 0 o
Rate of collective contracts of the subordinate units and labor union 9% 100% 95%
= S5
ZINISRIR T - . 95% 98% 100%
Percentage of the employees joining in the labor union

sk
Wgmgill (A ) . 27883 33465 34454
Employment producing (person)
I
At EERLL ) 989 059% 089
Local employment rate
BT imk=E
R LR 3.8% 4.7% 4.4%
Employee turnover rate
NELIHFHERIE (X)) 0 0 0
annual leave with pay per capita (day)
=N =]

TS REBEELH . 6.70% 6.60% 7.0%
Percentage of female senior managements
B R
BLRETLHI 7:3 73 73

Proportion of male and female employees
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FrEF

Salary and Welfare

PNEABERMNIRIERI AT RITFHRM, ARTHAFE. Efr. Xk, THh. £EFHSRENEFARE, &
SV FESHH. REETRE. KBETRE. BMIERE. RERGESSE. ARGHEFRHRIHT X
‘RS, INEERMXEHHFERRBE, FERA R TEHREKFE.

The company paid employee remuneration timely as required, paid social insurances such as pension, medical insurance,
unemployment insurance, work injury insurance, maternity insurance and housing fund for employees, set up corporate pension
plan, supplementary medical insurance, catastrophic medical insurance, accident insurance and rescue fund, etc. The company
arranged the employees to make health checks every two years, earnestly implemented the system of paid annual leave and
constantly improved the level of welfare safeguard of the employees.

RTAHEE

Employee Satisfaction

FRAFEAFDFE-RATHEERE (KR ) TEABITRE. EASOKIVGEET BLE&u, BT ITHEE
A RTFRFATE R, EFRERITAEERE, RAXE. RIME=T7, BERFaTLETIRE. XEER
REerEd “RR” AR, EBYXEA, EERUMER AU ARKEN AN, IRFITRIXRBELE. [
ERBEEERLETBS.6%, Al ZHMRERMENELN. BIEEYS, BH(RIFRERERE), S2Ks5%
MBLANAR, RABETTE. REKLEBRW, AATDASRERFMRE.

The first employee satisfaction survey (pilot) made by DFM laid a solid foundation for the establishment of a long-term
mechanism to listen to public opinion and make an improvement. Based on key emphasis in work, employee demands and
industry standard, the company customized the survey models; established an “employee coordination” system acceptable
to the industry and with DFM’s characteristics by taking into account the company, the employees and third parties; selected
three different types of units including government departments, administered units and joint venture to successfully complete
the pilot survey work. The overall response rate of the questionnaire reached 83.6%, in line with the principles of universality and
representation. Through professional analysis, the company prepared Employee Satisfaction Survey Report, made comparison
with international high-performance organizations, identified the direction of improvement and proposed suggestions for
improvement so as to provide the company leaders with the basis for decision-making.

RIXE

Caring for Employees

NSRBI REER THkK. 2014FE TSINEELATRSR
CERIET BIRER, BUREBEREREBRTH “RA—&"
B MO A, RITEE476 A%, & HEE4£311.387 T,
B8] A BR8] £ 3UA D S fRm K,

The company actively assisted the employees in hardship. In 2014,
labor union of the company carefully implemented the “three Nos”
support principle of the party committee, established and improved
a “Five-in-One” support system for all employees in hardship; the
company expressed sympathy and solicitude for 476 employees,
allocated condolence money of 3.1138 million yuan, both hitting a
record high.

RENELL. 28, T BLANEEHN TR IR TRE
BRI, RIREER AR SBRAEAGR L

The company gave special support to the female employees
in menstrual period, pregnancy, perinatal period, lactation, and
menopause and actively created more employment opportunities for
the disabled in the society.
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BYIRTER

Employees’ Growth

REESADEREE, WTZHATANIES, GEAY. PEEHATDVEXZLEEEAT . TURRATNS
KREATMERER, ZITH. 2EXRAFREMZHH/AKR. +NE=H. HheERiSEFE2BiLRIE
BHIAFEHEI, BRSEARBEAGSHEMREN, BIIBERILI00%, BEASKRFELAR, MATIUEINS
B, #t—#H g B X EHIEIMEEANS BIR. I AT, NFRREIINEE, ARFRENASRIRK
BERIR, SMERZTRMEFTKRE, FlSKEAT R,

By centering on the development strategy of the company and under the guidance of “12th Five-Year Personnel Plan”, the
company made an overall plan for development of management personnel, professional personnel and technical personnel and
advanced the development work in layers; thoroughly implemented the spirit of the Eighteenth CPC National Congress, the
Third and Fourth Plenary Session of the 18th CPC Central Committee and the training of the spirit of the important speeches
of General Secretary Xi Jinping as planned in layers, strengthened the senior management’s belief and quality and style of the
Party, with training rate of 100%; integrated college resources and other resources, strengthened special training strength and
further strengthened independent innovation and the construction of overseas management personnel; organized skill contests
for all DFM employees and participated in domestic and international contests in order to train a skilled talent team with skill
training base and the contest-based training.

SEHEFIERRAERE, RANFREITAMIT, BRTHERE, ARFENBRERT E—NTT0MER
BRiR. NTEREREAANEFRERMERARITE, PHT ENHNETRE, #—THERTRLE
RiBE. BAXUT RILZREEE, RABNETE, ZRINERE.

The company comprehensively promoted the maturity model of training system, carried out self-assessment and casual
assessment and formed improvement topics to provide a unified direction and construction path for system capacity building;
continued to establish and improve the skill level system and qualification requirement for technical personnel, specified
promotion mechanism and assessment processes and further widened career development channel of the employees; basically
determined the employee development channel, job training method and effect evaluation criteria.

2012 2013 2014
BFRE (T )
Number of training (ten thousand) 2 25 22
RN (12)
Training investment (100 million) 1.08 1.2 1.52
EIIAR(F) 647 64 64

Employees trained (ten thousand)

ZEHEFRK
Employees’ Safety

ZER
Safety Concepts

ZENRT

Safe employees

S5
<Q S REHER

Safety products

T

ZEMITE

Safe jobs
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ReERBS . BH ERE. AZ%% BR2"HNAL; ARTAERE. BROIERE ; AAFAFEL. #
BHHEEZENT M, BLeEIBEIREFENEMEENE DR,

Popularization of safety concepts: The company educated employees to “understand the importance of safety, master safety
skills, and take proactive safety measures”; it also strove to create a safe and healthy work environment for employees and
develop, manufacture, and provide safe products for users to incorporate the safety concepts to each process of the whole-
value chain of auto manufacturing.

ZeEEBN . TER. THE. THhK.

Safety management goal: Zero accidents, zero injuries, and zero loss.

FEIN

REEN
Safety Performance

REEERINFER. RERRAES, BHEUADANEBR, WELReEFTHTEATE, W “333TR"
AF, EENNEENEENZEEERR.

The company firmly established the concept of scientific development and safe development, adhered to the people-centered
thought, improved and built a safety management system for whole-value chain by taking implementation of work safety
responsibility as the main line and “333 Program” as a starting point.

NEKEIT HAMMYE . HETRAUERTHTER ; HBTERKREH ; HETRIP. EHER. ENEEE
RIBEEG ; HEBT BRAFREOLR. BIFES; HETERRIVFHFEL,

The company achieved five eliminations: elimination of work-related serious or worse injury or death; elimination of major fire
accidents; elimination of major explosions of boilers, pressure vessels and pressure piping; elimination of significant leakage and
explosion of hazardous chemicals; elimination of major occupational poisoning.

ZEEIREE

Safety Management Measures

EREMAR, QIFSENG, BASEESE, ASNEZTEH. ZRBEM. I FASMERPIENETE
TZIS%, ERT AR ENZEERRIER. BEFY TRREEFRF BRNEF LERARNE, BReESR
ERRBAEFZENENRT, BREMRET. BEK. £RSENZEEEN.

Implementing the responsibility system, building a management system and strengthening the process control. The
company established a four-level responsibility system consisting of the headquarters, secondary units, plants, subsidiaries
and workshop team and formed a complete system of safety management responsibilities. By assigning the production safety
control objectives and making annual work arrangements at the beginning of the year, the company performed its production
safety responsibilities to every aspect of production management and established a safety management system with unit
responsibility, department interaction and full participation.
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MAREEFURERENE, MREXRCEBHOHENLZSBEBESFETE, 2014FERFE
BAHARARERETIS0R, HERLEFLEERBRECTIONM, EHE6714T, BEHXK
98.9%, BMBFLEFIED T B RELE,

RERE(R) gaps (@) & ()

|. oy

Enhancing production safety supervision and inspection, strengthening major hazard prevention
and safety hazards inspection. In 2014, the units of the company organized 7150 safety inspections,
checked 67451 hidden production safety accidents and solved 66714 pieces of them, with rectification
rate of 98.9%, effectively preventing and eliminating accidents.

RBREMYEREEFEBNT A E. RBETHT(RRAELASBTRE2EENE),

BT ASEEPHAEEM MR TR L, BITmER (1)
Actively exploring and creating new methods of production safety management. The company I
prepared DFM'’s Code for Independent Safety Management and established the criteria of workshop

team management and risk assessment.

HEBAFREREEFTEIES, AR/FARET “Re4£~R" Ex. EHASREETMES
Ik, UpNALEAREHES. R EREEMENEUETIM I, 2014FEATLKE
RLIETTINER3I48Y, HLELRI65K. SIEZAEAEL5196 A, BEENAREYILRES T AT

E/\IE"]EZ/&\&L%HB o
Solidly organizing special safety activities. The company organized “Safety Month” activity, exercise
of renovation of pressure vessel and piping, preparation of site emergency response proposal and

standardization of occupational health management files. In 2014, all units of the company amended
348 proposals, arranged 965 exercises and included 55,196 people in the exercises. Through SRS (N)
emergency exercises, emergency response capacity of the employees had been effectively improved.

HESE AL, RHEEREENEL, ADESARAE TRVERENSEETE, FHAE
RO REEMARITEA TESHERRIHEIAMIRTESR, FHREHILESM2014EL£ERY
SRR AR R H BN KBRS,

ALIRSE(K)

Advancing infrastructure construction and promoting standardization of occupational health
management. The company attached great importance to the assessment of occupational health risk,
standardized occupational health management files, organized knowledge contests for occupational
disease prevention and won the title of “Advanced Unit in Hubei Province to Participate in National
Knowledge Contest for Occupational Disease Prevention in 2014”.

20104 20114 20124 20134 20144

RELEFTLLFEHEL  Number of production safety accidents 56#2 50i2 5172 59%C 38i2
FET-SEHY  Fatal accidents 3t (o) ()55 142 2iC
i=1
Hep ) E{HFEHL  Serious injury accidents 42 142 8it 432 432
Including
B2{HZEEL  Minor accidents 492 492 4372 54iC 2272
=3 & NPN=E=S [
i (B2 ) (R ARSI E R _ 100% 100% 100% 100% 100%
Percentage of certificate keepers in special (hazardous) operation personnel
ST TR (S ek A g e A s
BHRERIEEER SRR 100% 100% 100% 100% 100%

Legal detection rate and pass percent of special equipment

OB ARE  Incidence of occupational diseases 0.28%0 0.19%0 0.14%0 0.17%0 0.15%0
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BETHRRARERRAS N “BURETHE, FTHENEE" piwl, FREHIUENETNELED. ZRER
ANTRNETREBTIUASMA B REARENTERER, FEXEE/ATFNERIZHES, A5TT
RTEXRZEEFRAHETIRE. BHRHRNEEE. FHREENBRENEETIRE. ARSEEL
RETHRE. PREEATIAE. SEMNLFLINRKEEF-RI2LRHEES, HEIRAHIE. FEE
. KERFF. BREX

DFM'’s subsidiary DongFeng Automobile Co., Ltd. carried out targeted special rectification activities based on the principle
of “to strengthen safety responsibility and take action against illegal operation”. According to the requirement of national
“six-hit and six-governance” rule in taking action against illegal production and management and the requirement of
company’s safety inspection, and according to safety priorities and the features of domestic and international accidents,
the company carried out a series of safety management work such as special inspection of the implementation of
production safety responsibility system, the survey of disaster and loss prevention and risk assessment, special inspection
of special equipment, pressure vessel and pressure piping, safety inspection of the operation in limited space, special
treatment of non-load-bearing roofing and investigation of metal dust status, ensuring in-depth investigation, no dead
area, horizontal development and effective performance.

MRFRLREEINTE, FRZTEMATRE. REFWEHEE), BEREL ; FNRT IV ESHERSE, 25
TR ; MREERI, MWEREITH, 2014EATHELNERT 136127 Kk, HAb, ZHHE25729 K. &%
BB A F2520 K. HFEW A R11010 AR, BFAKI868 A K. HFEFT17626 A%, “M#H” #ill4230 A%, Rk
BEEIN2TTTIANK,

Actively conducting safety training. The company carried out the activities such as safety knowledge contests and lectures of
safety topics and built a safety culture; organized employee skill contests to improve safety skills of the employees; strengthened
education and training and standardized safety behaviors. In 2014, the company trained 136,127 employees, including
25,729 three-level education personnel, 2,520 management personnel, 11,010 special operators, 9,868 team leaders, 17,626
stakeholders, 4,230 personnel participating in “four news” training and 27,771 personnel participating in occupational health

training.
=RBE

FAEVLAR(AK) BHREEAR(AR)

LRSI WNN “mE” £ AR ARV gt ( AR ) PPAK ( A

9868

136127

FEIERT (AR
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FREFRK

Employee’s Happiness

AT ARTEEFIEEF N TIERE, XRTEMTFAR TENRR, RRSESEAUEERER, FERATE
s, BARTIER.

The company created a harmonious working environment to encourage employees to do their own job well and actively
participate in various cultural and sports activities so as to enrich life of the employees and cultivate their taste.

BEFE, BEERES

Cooperating with Partners to Build Win-win Platform

RN IR S

Actively Promoting Strategic Cooperation

98, ARNAEASFHSRERSDHERIMNFNEFREIEFRAS (U TER “RREFERE” ) ERXMK
Mo RREFREBREFRMAF NS5 H AL EHR50:50 LR &R A E) RRAEBRAT NI EH
FrE, RNEIEREHE “B—HK. B—miE. B—BK. B—RE” RUTHRILERFRERME, SHLW
ﬁﬁo

In September, DongFeng Infiniti Co., Ltd. jointly set up by DFM and Nissan Motor Company (“DongFeng Infiniti”) was formally
established. DongFeng Infiniti is a joint venture of DFM and Nissan Motor Company with an equity ratio of 50:50 — an
independent wholly owned subsidiary of DongFeng Automobile Co., Ltd. DongFeng Infiniti would independently run the Infiniti
brand in the principle of “one strategy, one brand, one team and one channel” and realize the enterprise development.

10R17H, FRAERSSENEMEIEEIE, TREKMIFKETF
ZHE RAAREFHOEHTEE, BEFEHET 7M. EK
M. BEAEFHEXTMURRRRKTANERBNRE > HHE
RITHR.

On October 17, DFM and Huawei Technologies Co., Ltd. signed a strategic
cooperation agreement to run the Internet of Vehicles and carry out the “three
steps” strategy. Both parties agreed to make cooperation in vehicle field,
including automotive electronics, Internet of vehicles, smart cars and other
related products, and in-vehicle communication equipment, products and
solutions representing the future development trend.
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BliEH=ME
Creating Shared Value
Z4HRS

Dealers
AIUCERXZNENSE, SLERFEBENERKERR, THIU2AISLEFNENLERF.

By taking shared value creating as a guide, the company established value-based partnership with dealers to
continuously improve the mutual value of the company itself and the dealers.

BETRNERERRASMERRELERER, MRLXEMEHK, FEER "HERR. {EBMHR. £EFE.
TEHR NERAFERER. BULFR, SREFEFREBILETR, FNEHREEIMEVREARIES, W
IEafEtR. FEHEFG. BRUEHEESMNAVRARBNABRSSERE, BRELEFNRSWESAEF
F8E. ARERRNTE.

DFM’s subsidiary DongFeng Commercial Vehicles Co., Ltd. built its strategic dealer system to accelerate the growth of the
distribution network and it continued to build the strategic dealer system with “common vision, common goals, common
responsibility, all-win harmony”. By the end of the year, the number of strategic dealers reached 57. The company arranged
activities of marketing council and entrepreneur club, built a platform for cooperation, win-win and equal conversation between
the company and the dealers. It strengthened the communication and cooperation between the Council and the entrepreneur
club and built a platform for equal respect and mutual development between the company and the dealers & the service station.

BEATETHRNS G RENRNGEMERE “RAREAGEHRELY” IRELCVEST, RBEZHE
BRAR. AKX, MHBELEFEHTRTSH, ARFRMAR. SRNKRS, REAXUAA. @¥FFNaE=
W EEEHEEL, AT -ENHEETN, HALEFRHALENRAZIN (ZHEFUERNESE. KNREIE
FNSRNMPEFR-—RIBRARMALS ), MAREFEFEFENLEFNINASRE ; £—H. ZANL%K
REMEE L, KTREHLENEENZER AN, AL TRIMEIHEERTERLHEFmH TN HS
R ; AREHARENRFTEHREHE EZ)I,

Following the company’s common vision of “being the most reliable auto company”, the brands under DongFeng Peugeot
Citroen Automobile Company Ltd., DongFeng Citroen and DongFeng Peugeot have been positively supporting the dealers to
grow bigger and stronger so as to stimulate them to go all out to explore the market and provide the customers with quality
and efficient services and finally achieve the joint victory of customers, dealers and the brands: as for the sale of finished
automobiles, they provide the dealers with certain sales discounts and necessary financing supports (allowing them to choose
one or two financial institutions recommended by DongFeng Citroen or DongFeng Peugeot for financing) so as to ensure
reasonable operating profits and financial guarantee of the dealers; as for the development and management of tier-1 and tier-
2 networks, they provide the dealers with necessary support in store building and operation expenses and have set up special
institutions for field guidance and assistance for new dealers and problem dealers; furthermore, they provide free trainings for
improving the competence of the dealers’ personnel.

% X FRE2008

HEREFEH#ZC3-XR
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4L RzRg
Suppliers

NEVAXESERREN, SHEBFRIBEFEIRKENIE, TERE. BN hE. REZTF9HEE.

The company established a system of mutual trust and commitment with the suppliers in the principle of cooperation and
mutual benefits and created a safe, effective, synergistic and competitive supply chain.

ETERNBFRAERBDSEEHRNEAR T NREFRE >R TERANNITE, FHXNREHENTHUE
URAEHERNE FAEIRETHREFLE T RRES. RANXE. AHEENEF—RIINES, HHI70R
BRER / ITRBANINEIER, 72000 REE T 8E, ABRENEHREARITNERMDRIRTE] T CE,
16X BMCRIZFE TBR, BHT2REN AR T RIFEBA5DMFHNS, HEBNRRERKESETHRX
AR T

DFM'’s subsidiary DongFeng Nissan Passenger Vehicle Company reviewed the quality system, products and engineering
technology of the potential suppliers and carried out a series of programs such as system instruction, technical support and site
management improvement for the suppliers that were finally accepted to participate in the new project and making preparation
for producing new models; 370 suppliers accepted system/engineering technology evaluation and support, 7,200 problems were
improved, evaluation results of 43 suppliers’ quality system were upgraded to Level C from Level D and that of 16 suppliers were
upgraded to Level B from Level C, even 72 suppliers got a score of 4.5 Infiniti, so that the quality management level of the suppliers
had been greatly improved.

ETRNAEAERRASGATASKHFETFRRELRMNIES, sEEARBHEENBRIRE, RIRHHELE
BARR. —THAREFRARAZER, O HEBRARETERBHNETIFELESN ; A—TTHRNFRM
N mBURIER), BIISANFTIARMANL BT, EERNAENEMRENNE, EHHEFHRRET.

DFM’s subsidiary DongFeng Honda Automobile Co., Ltd. had always adhered to the concept of developing with partners,
attached great importance to healthy and stable supply chain and actively assisted the suppliers in development. On the one
hand, the company provided technical support to the suppliers, assisted the core suppliers in improving their ability to develop
independently in China; on the other hand, it vigorously optimized the quality of the suppliers, found the suppliers’ shortcomings
through SA analysis, strengthened the improvement of their capacity with the help of DongFeng Honda and thus helped the
suppliers to improve their quality.

FXAH3L S 24

KA AXR-V
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Nurture the Nature and Keep
Harmonious with the Environment

Hiemg NKmiyEse

Environmental Responsibility

HE

R
~N



62

FERAEQTHREERS2014
DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2014

FETI] &#ir

Construction of Green Plant

TSHemHE
Energy Conservation and Emission Reduction

TIRERHFEER

Policy of Energy Conservation and Emission Reduction

NTHETENERTERRFIEREER, HELXAT(ERNAELAIHERREERD
EN CEETE DREMREREDR). (T HABEXNHERP TS RENE). (F
FHARIRELEE). (R THATPHERRVSEIFLRERSEEENBHYE
ZIHIE, FHEM T EERLRE, BESE, HYNEE. 2RETFERSETRTHHEN
EHTRIRTERR, BIL20145FE, RNET83.3%E 7 7ISO14001 FEE AR
FBIINE, ARSI RTIENFEBHRMETARRE, A TERAR. BREE. B
FEEMETIE. 2014EATBHTHEBEEEARIMER S TE, HE 142 VEARER
BHANERATRESR, 2THAN ROV HRIERT” BV EeFRERIMETE,

The company built an all-round energy conservation and emission reduction system and an
energy conservation and environmental protection system for whole value chain, released Interim
Control Measures for Energy Conservation and Emission Reduction, Administrative Measures for
Energy Conservation and Environment Protection in Construction Project, Notice on Supervision of
Environmental Protection Performance, Measures for Practicing Strict Economy and Combating Waste,
Notice on Recording Qualification of Suppliers in Energy Conservation and Environmental Protection
Business and many other systems and gradually formed an energy conservation and environmental
protection system for whole value chain covering source control, supervision management, supplier
management, assessment responsibility investigation and other aspects. By the end of 2014, 83.3% of
DFM'’s subsidiaries had built ISO14001 environment management system and passed the certification,
ensuring constant improvement of DFM’s environmental protection, and they also had formed an
operating mechanism of self-discovery, self-improvement and self-management. In 2014, the company
started the pilot work of energy management system certification and 144 employees got the internal
auditor certificate; and it is expected that all the 14 subsidiaries included into “Energy Conservation and
Low Carbon Campaign of Enterprises” can pass the system certification by the end of 2015.

20144F, AEHHICAI6HZTEKIET REIMRINE 14301, A TRIBRIFRZAMENHE &
Ao XETENBRLNE, AASSREMNTHTRERHAERER X BN IEERM.

In 2014, the company totally invested 363 million yuan in constructing 143 projects of energy
conservation and environmental protection to improve and spread the technology of energy
conservation and environmental protection. Effective completion of such projects played an important
supporting role in high-quality achievement of the company’s objectives of energy conservation and
emission reduction.

TRERHER Y

Performance in Energy Conservation and Emission Reduction
BEAEDRBHA@NSME S, ASNMIMET ZFLXRRSEER, TERETM T TEE
HHEFE R B ARo

With the efforts in energy conservation and emission reduction, the company had not only put an end

to all kinds of environmental pollution accidents, but also had effectively achieved the annual objectives
of energy conservation and emission reduction.

3.63

BHE ({Z7T)
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Comp: Compal Compal
corresponding g i corresponding correspondir

T IESR S REFEIR R

Coefficient of increase and decrease in comprehensive energy -41.12% -37.16% -26.37% -8.11%
consumption for every 10-thousand-yuan added value (%)

CODHFf 215 = o 9 9 9
Coefficient of increase and decrease in COD discharge (%) ~24.59% -16.78% -4.58% 117%
SO M EIEEEE

| 0, | 0 . 0 _ 0
Coefficient of increase and decrease in SO, discharge (%) 65.60% 62.86% 47.11% 85.22%

BETHEREERASDERLI . FNABAREARASD =TI . KX
BT FNRSWVITRE T BUSIHRIIVEEE BRI, F5ET
BEIRREZFFA25793.0977 7T, SKHL T TREREHE. BUSIBRIE BARo

11 DFM’s subsidiaries such as Xiangyang Plant of DongFeng Peugeot Citroén

Automobile Co., Ltd., the 2nd Plant of DongFeng Honda Automobile Co.,

Ltd. and DongFeng Thermal Power Plant had passed the clean production

audit inspection made by the government environmental department and they

brought economic benefits of 57.9309 million yuan in energy conservation and environmental protection, achieving the
objectives of energy conservation, consumption reducing, pollution decreasing and benefit increasing.

BETRREAEAS). RRNBFRAEASDAREBILE. T RE “TKELY” RERS ; KNABLD
PARABRR FE “BEFEFBL” RS,

DFM’s subsidiaries DongFeng Passenger Vehicle Company and DongFeng Nissan Passenger Vehicle Company 63
respectively won the title of Hubei Provincial and Guangdong Provincial “Water Saving Enterprise”; DongFeng Honda
Engine Co., Ltd. won the title of Guangdong Provincial “Clean Production Enterprise”.

Fri&ger it

Construction of Green Industry Chain

AT EL “HRAMRMEE, EVERARNE" WTEES, LEENTHMEL. XM, §lE. ¥R, HENENE
FVRIREIE,
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In the principle of “manufacturing vehicles in an energy-saving and environment-friendly way and
manufacturing vehicles that save energy and be environment-friendly”, the company implemented the
energy conservation and environmental protection management for the whole value chain including product
research and development, procurement, manufacturing, logistics and sale.

Z I mR

Green Products

NEERE TSP IRBRARDERREATT LR, FRIREATEREIERL, TERE R,
The company actively developed the technologies of energy conservation and environmental protection
in the research and development field.

ZFEXIY

Green Procurement

HHEN BT REEERIBR TR
ETHENERAERRA S BHEFHREERERRINEMANBREFITENAN S, FLENSE
B, TRMIMEMEN AR ERIA9.3% ; SHNFEFARKEATHBIER. BT
FRABARERRAT . FNARREZREERATFAKHESLIMOFFICER S, LI
Honda& Bk R B 3R e Bl g — B IR R AL i B RIS B B 2,

DFM urged its suppliers to establish an environment management system.

DFM’s subsidiary DongFeng Commercial Vehicles Co., Ltd. included the environment management
system certification of the suppliers into the supplier assessment rules and made dynamic
management, achieving an establishing rate of 99.3% in parts and materials suppliers; it also
cooperated with the suppliers to carry out environmental load reduction campaigns. DFM’s subsidiaries
DongFeng Honda Automobile Co., Ltd. and DongFeng Honda Auto Parts Co., Ltd. introduced Honda
SLIMOFFICE system, performing unified management of environmental load reduction in Honda global
suppliers and the pre- and real-time supervision of suppliers’ objective performance.

FEHE

Green Sale

FRESEZEFAEINELE,

ETRNABARERRASEIL2014F K, HEERE T RERFLAENINELLRIAEI90%IU
t, ANSISHEEEAZEHEERRE, BRCA2RESEEAFRESAT KARLXBER
gt, OFFEEESNTKMEZE,

DFM implemented green franchise shop certification for its shops.

By the end of 2014, more than 90% of the shops of DFM’s subsidiary DongFeng Honda Automobile Co.,

Ltd. passed the green franchise shop certification and led the shops to develop toward green sale; 2
shops, as model shops, had introduced solar power system and 90 shops had introduced water paint.

FEYR

Green Logistics

BT RREFYRENERLDVRBEELXEFLNE BARE, NWEHKE. XS
READKNTERE, BESENTFERLFERE, TR EERERXRER, FIEhEE
A, EHEREFZLE,

DongFeng Motorcity Logistics Co., Ltd. prepared oil consumption quota standard and implemented
the reward and punishment as well assessment system according to manufacturing technical standard,

vehicle length, engine model and power of each model, actual consumption of previous models and
based on full consideration of load rate.
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RIESHRFRF

Protection of Resources and Environment

Rl : ARIMREIES

Environmental Protection: Special Management of Environmental Protection

ARHREKILEP L TR “—RBKEILT”, ASTHETH
BRE, 2014FERTHRTRT BLRMERK. RARS. B
ERE. NERBRNHE. BREBIMRENBETE, BAES
EFZERNFATE. TEMINLEERE. FREMEENTIE
RIFEIEHE, FHREVLERNMNELITR BIE20145F K, 5=
BURILE|85%, FAMBEERARAEFINE, WREMEBIREDN
ARKAA L TR EAKRE T TR RIE.

To ensure “clean water for North China” in the Middle Route Project of S-N

water diversion, the company initiatively performed its social responsibility for environmental protection; in 2014, the company
organized the special management campaign for environmental protection in Shiyan and Xiangyang base with the largest scale,
the most investment, the most extensive coverage and the strongest strength in history and strengthened the performance of
the responsibility of production and operation units and the responsibility of the competence department. The company also
checked the environmental protection problems in the whole value chain and prepared effective improvement plan. By the
end of 2014, 85% of the problems had been solved and the remaining projects were constructed as scheduled, the special
management campaign had reliably ensured the success of the Middle Route Project of S-N water diversion.

BEHY: REEFEF

Resource Saving: Development of Recycling Economy

ETHBURRRRVEAANIER, ZRENIBUESRR, ARFREDEGEET BIREHR IR~ W AF
B, A8 58 =0V B —MEEEFMNERZF =i, 20144F, HEEM SRS REHE~ LR
BERY, GEHAEMTIRAS427HE, NERSHILEAREHL —FX ; ETHRAEERASDELA N KRR G5
PR ; BT RRABEHNERASEE XAFZROFEGFESBERDKE, SEAENITEEKT
TARLL, FEEINTHREIRR L4007 T,

DFM’s units actively explored new methods of energy conservation and emission reduction, sought for social resources through
multiple channels, worked together to make the topic research on comprehensive utilization of waste materials, advanced
industrial utilization and advanced the establishment of a mutually beneficial industry chain of recycling economy between the
company and a third party. In 2014, oily-sludge-brick industrial base of Shiyan base ran well, totally consuming oily sludge of
4842.7t and winning the first-class Hubei Provincial Scientific and Technological Progress Award; DFM’s DongFeng Commercial
Vehicles Co., Ltd. constructed two industrial bases of waste sand brick; new recycling line of aluminum-ferrite scrap blocks
researched and constructed together by DFM’s DongFeng Honda Engine Co., Ltd. and the manufacturer obtained additional
benefits of 4 million yuan in energy conservation and environmental protection annually compared with original packing and
recycling methods.
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“RETE” ¢ ‘BB SIRBIKSF “BRHEMINZR S iR
“Carbon Control”: “Energy-efficient and environment-friendly enterprise” pilot program
and “carbon emissions trading” pilot program.

ETERNAFEERAS. RNHAEARASHER TEHRI ARETL “FWERM” 6
R BAL, ETANBMPRIERTIN “BHBNAZ S KRB, IR TIENFR, &
EREMBTTBAFERBER. fRENTEEET &M, TOEIRT ASETREIR IIEFAE
M Rk, kS ZEN.

DFM’s subsidiaries DongFeng Automobile Co., Ltd. and DongFeng Commercial Vehicle Company were
listed by the Ministry of Industry and Information Technology as “energy-efficient and environment-
friendly enterprise” pilot units; DFM’s four business units were listed by Hubei Province as “carbon
emissions trading” pilot units. The two pilot programs will lay a foundation for the development of the
state and local policies and standards, fully reflecting DFM'’s foresight, initiative, progressiveness and
support in its energy-saving and environmental protection efforts.

FKeEPa
Green Office

NEEEBA B EE T EBAKRNET “FENA" B, NTKER. RDHRABRRE.
HIRARSKE S 7T BRI B S & B B AT PR,

The company vigorously promoted “green office” model in its headquarters and subsidiaries and
actively advocated energy consumption reducing in each link of daily office from water saving, power
saving, reducing waste of office supplies and reducing paper consumption.

ETRERAEZHEFRAD BT HEHDANEEL, SAERPRSZ. OARS, LW
NREEIRBI1715% /F, COBH2.34M / F ; Bid KA EELEDIT B REE,
BERHIRBBBTFREEE. COH, BRI EEREA23.27 /£,

By promoting office informatization, DFM’s subsidiary DongFeng Honda Auto Parts Co., Ltd.
introduced ERP system and OA system and saved 117.1 pieces of papers each year, reduced
CO, emission of 2.34t each year; through energy saving improvement of LED lamps in the
chassis shop, it effectively reduced lamp power consumption and CO, emission, reducing lamp
fees by 232,000 yuan each year.

BETHRREHEATHAREXAELFTERE. RENEEERKEE. @], 5EEE
FIREEEN, IR B45%HIEIR
DFM’s subsidiary DongFeng Electric Vehicle Co., Ltd. reduced its office costs by 45% by

timely closing unnecessary equipment, repairing water pipes and valves, properly controlling
temperature of the air conditioner and taking other measures.

ZRMAEHTR( ) 1B AN REMR UL 2240075 7T



Environmental Responsibility

NN

Social Responsibility for Environmental Protection

ERRERPEX—HSTEXRBRUE L, ASINEIFHFNEE, THREBTHREFTENIER, BEITERN “&F
& EFEFH. R “BAEREZEXHELS”, AIEHEAHNESEERRESHNSE, AHRRAFFL
jj %O

In terms of the social responsibility for environmental protection, the company constantly explored the new model of performing
the environmental protection responsibility and called the public to adhere to the environmental protection concept by building

DongFeng ecological economic forest of “carbon balance” and setting “green award fund for eliminating Yellow Label Car” to
contribute to the environmental protection.

KR BRFEE EREFMRTVRSEERTE T
20124EBA EX Bah, B REEME ~Mits
BT, FF20135E5EmM— 70 B 4 S F AT
I, 2014F4R, AAS5HETBFEIT(R
K48 ) "B £ 2SI E & EEZR L),
ITRIBE AR AR, RAHET B RRE, FHoa
T B

The industrial demonstration base project of DongFeng

ecological economic forest of “carbon balance”

was officially started in March 2012, and the first

demonstration base was located at Enshi, Hubei 67
Province and the base planted 10,000 mu of ecological economic forest in 2013. In April 2014, the company signed

Cooperation Framework Agreement for DongFeng Ecological Forest Reserve of “Carbon Balance” (Shiyan) with Shiyan

Government and planned to optimize Shiyan’s natural environment and offset the carbon discharged by the factories by

planting trees.

ANEELT ‘BN KRN BABEGREZERHE
27, FRXTETEFBAENTIRE “BUFH
ME-EMRNEULFRE-RNRREEER =
EIGLE, HEEETHBARRE, HOKR
[ISEHR

The company established the “Wuhan e DongFeng
Green Award Fund for Eliminating Yellow Label Car”
to help the owners of Yellow label Car in Wuhan get
triple subsidies and awards including “government
subsidies — DongFeng Discount for Buying a New
Vehicle — Wuhan e DongFeng Green Award” so as
to encourage the owners of Yellow Label Car to
eliminate the Yellow Label Car and thus reduce air pollutant discharge.

CO, R HE2.34M ( £F ) N BB 7 AT () BRARKTREMATM282H (F)  NAFEMHRE(F)
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Energy Conservation and New Energy Vehicles

FRAEANBDREARFNEFEFAEMRNLNV—, BE AR #E, AR T IERIERANH
Ko NEICHBEFEAET —HRARALY) PHHEL  “MWABFEEIPRBERKBER. LUREINREEHR
MEMERBRFSERAENEAES. YEEERMSRELRT, EGURR, BURMRARSE. KRR
BaAENFLEBER N2 ALRER. 232FLR, ANEFRRAEEELEMDOERALETHE
Bl —ENRE, HART —RIFERAES R, BIE20145F128, RNASEZACTRERFEANER(HHE
SHRAET e NATIREEFEER). AXERRANEN, ASEENNERAENTEEE,
2014EE H4F, 1363 RMNHBERAE RN TS ; L2014 K, RRAS RITRM20MHE LR EEL
B RNELZHREAFNARTEEE. b, RNASERLHTHERAES W HENRER, ERMERT
BEOREEMEM . RNMSERRAEL S LR, M7 —E6/~ Wk,

DFM is one of the first enterprises that engage in research and development of new energy vehicles in China; as early as in the
“Ninth Five-Year Plan” period, the company had started to research and develop new energy vehicles. An overall development
strategy is clearly specified in the “12th Five-Year Plan” of new energy vehicles: “take pure electric sedan as medium and
long-term strategic objective, take hybrid electric vehicle as phased objective and integrate it with energy conservation of
traditional vehicles, focus on complete vehicle integration and control, integrate core resources, build the advantage in common
technologies and explore the business application mode of pure electric vehicle.” After years of development, the company
had accumulated much experience in complete vehicle matching, core assembly and other aspects of new energy vehicles
and developed a series of new energy vehicle products. By December 2014, 61 models of DFM had been listed in National
Catalogue for Vehicles Recommended in Demonstration and Application Program of Energy-saving and New Energy Vehicles.
While improving product technology, the company also attached great importance to the demonstration operation of new
energy vehicles. In 2014, 1363 DongFeng new energy vehicles were launched on the market; by the end of 2014, DFM had
accumulatively launched 2011 new energy vehicles of different models; and a demonstration operation had been carried out
safely and orderly in Shanghai, Wuhan and other places. In addition, DFM actively built its ability to industrialize the new energy
vehicles and had constructed new energy DongFeng passenger vehicle base, new energy DongFeng passenger vehicle plant
and many other industrialization base and formed a certain ability of industrialization.

FEFmNE:

Introduction to Main Products:

FERX 8 E30 RINAENHE
DongFeng Aeolus E30 Pure Electric Sedan

FRRHESORINAB N HERRNADETHENFERMEIARNELFT S, HES0( 2/ ) ME30L( 47 ) F
RER, BBORIBEERME., BH. £H, XARGSERNEENRITAR, HEMIERAEMEZINR
Ko INBHAGHBBY. TEF. BEEHR. ST AEMAN. BEXNHEEEDR. BHEEE
hEBFHEET, EEBm=EEEN.

DongFeng Aeolus E30 Pure Electric Sedan is a model newly developed based on the features of pure electric sedan, including
E30 (2 seats) and E30L (four seats). E30 series is of a stylish, elegant and lively shape and produced with lightweight design
proposal with aluminum alloy framework, meeting the collision regulations of M1 passenger vehicles. Its powertrain system
consists of driving motor, gearbox, vehicle controller and lithium ion power battery. The complete vehicle features braking energy
recovery, electric vacuum booster, and electric steering booster and it is equipped with electric air conditioning and heater.
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150km
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Chenfeng Pure Electric Sedan

Environmental Responsibility

KX X FHES0

FEMRESH
Main performance parameters

P

558 (mm) 269515501550 299515601595
LxWxH (mm)
SREE (kmh) >80 >80
Maximum speed (km/h)
HERE (Kg)
Curb weight (kg) 890 995
JEIh e
ZEIPEBFR (km) 120 150

Driving distance (km)
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BRERGEHHFERMEIRAEN BT LealF RN AN, HENBFHITENMF%, 2014F9R EX £,

Venucia Chenfeng pure electric sedan is produced with the advanced technologies of the world’s leading Nissan Leaf model
and is developed adaptively by DongFeng Nissan. In September 2014, it was formally launched.

_ SRR
180km

RREE %

FEMHERESH
Main performance parameters

KEi (mm)

4467*1771*1549
LxWxH (mm)
EEFE(km/h) 144
Maximum speed (km/h)
BERE (k) 1494
Curb weight (kg)
LEIPERFE (km ) 180

Driving distance (km)
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SRR
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FEMHEESH

Main performance parameters
KEE(mm)

LxWxH (mm)

BEFEE(Kkm/A)

Maximum speed (km/h)

BASEE (kg)

Maximum total mass (kg)

AEHEE (kg )
Rated load (kg)

- £ B2 (km)

Driving distance (km)

6350720362590

80

4000

1500

120/150

RRER LR RN EE
DongFeng Yufeng Pure Electric Vehicle

RRHERNAERHERARNASRANEEHRNTES L, FHRSMENESFRBAMKEEY, TERENT
B EERERSG ; TIEKER. BF5. RERM ; TREFAER, BREENAREER,

On the traditional matured Yufeng platform of DFM, DongFeng Yufeng pure electric vehicle is equipped with high-performance
lithium ion battery series and permanent magnet motor and optionally equipped with electric air conditioner, wireless charging
system or optionally equipped with ordinary, business or luxury interior trim; or it can be converted into passenger and cargo
dual-purpose vehicle according to the requirement of the customers.

RRXEFEERRHEEF
DongFeng Tianyi New Energy City Bus

RRRBEHEERZE0I0EFREMREIEE, £K10-12m, BABEMFE AT ANERS], BHBIRNES, 4
BN ZE BRI BB IS 200N B ; IREE R EE ﬁEEExJJ S0P BB FE50km, ELIE2014F K, B RITEAUE200iREERE
AR RSEIEE

DongFeng Tianyi new energy passenger car, 10-12m long, was formally launched for demonstration operation in 2010, including
two series: pure electric and plug-in. Equipped with electric drive system, the pure electric series can drive more than 200km
and the plug-in series can drive 50km. By the end of 2014, more than 200 vehicles had been launched in Xiangyang and other
cities for demonstration operation.

FRRBFERATEE P

FEHAESY 200km
Main performance parameters

ey

mla(mm)

11000*2480*3100
LxWxH (mm)
BEEE(km/h) 85
Maximum speed (km/h)
RASRE
Eﬁ*,u Em2(kg) 19500
Maximum total mass (kg)
BERRH(A) 4541
Rated passenger (unit: person)
4551 =
LERPERFE (km) 200/50

Driving distance (km)
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Contrlbute to Public Affairs and Advance with the Society
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Public Welfare and Charity Management

“BRATZEER” MR

Introduction to “DongFeng Benevolence Foundation”

20124, ZERRESHAE, FRAEAIVEER T “FRARE
%7, ZESSHELAFRESS, IMASHS000F TART, *
FoHAE AT P AR B LERERTEEME ST, 2014
£, RNASESSEHMARFT AN6037.547 7T, £HEUN2009.195
ARk ee 0, DEXH270354F 7T, EREEA5343.197 7T,

Dongfeng Benevolence Foundation

FR4&m BEFEMA

In 2012, with the approval of the Ministry of Civil Affairs, DFM established “DongFeng Benevolence
Foundation”. The foundation is a non-public offering foundation with registered capital of RMB 50
million and mainly aims to provide platform and financial support for implementing public welfare
programs in “Nurturing” Plan of the company. In 2014, DongFeng Benevolence Foundation reserved
opening balance of 60.3754 million yuan and ending balance of 53.4319 million yuan, with annual
income of 20.0919 million yuan and expenses of 27.0354 million yuan.

“BRABEER” SBEER

Management System of “DongFeng Benevolence Foundation”

HeEH

Fund Management

FRAHBEREEFNNNRESTNEMERSRE, §E, T T(RRALrHRESSHE
SEENE) 20145, BEN(ESEEMEI#ATTRITNTE, AR ESERAIRE
FHEERN, IHMENAERE. REEEGHT RAE, hESEERFEHEEMR
TRE, WARESTHKERXRERE T £t

According to management rules and systems of DFM and the foundation, DongFeng Benevolence
Foundation prepared Provisions of DongFeng Benevolence Foundation for Fund Management. In
2014, the foundation revised and improved the Fund Management Provisions to strengthen the post
supervision of fund using process and strictly regulate fund application and process management of
a new program so as to ensure normal and orderly fund operation and lay a solid foundation for long-
term development of the foundation.

BEEaUSEE

Financial Management of the Foundation

AT, IBRRRAHESSMESZEMERE, BRUSSIUTERNEN. B, T%, R
FE(REARATER L) (B2 EEEG) FEREINEEESRER, BHET(EE
SMEEEFE) RESBEIRFHETAN. SXSHHNEN, SHBRREERR, BRT
RENZE, RETARENERANR.

In order to regulate and strengthen financial calculation and management of DongFeng Benevolence
Foundation and ensure timeliness, genuineness and completeness of financial and accounting
information, Financial Management System of the Foundation was prepared according to Accounting
Law of the People’s Republic of China, Foundation Management Regulation and other laws and
foundation regulation. By reducing its management costs in the principle of diligence and thriftiness,
pragmatism and efficiency, the foundation ensured safety of the fund and improved the effect in using
the fund.

2703.54

EFEXH(AT)

5343.19

FRKM(AT)
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Social Responsibility

DongFeng Volunteers

KRR “FNEBRELEESZERS", G0, ARENEERSED. “ZRAR”
RIEA SIS TEFRITEITY — 8" TN GEEE, FEERAMHAT KEFRESE
HERIRS AT, BREMET 110X “=4mE” TRERSN, MESEFI000RA,
CONASEHFEITR Y “RaaBh®”. “FEE”. “BER". "HERE", “NERP” FEBRRSE
SE, WSERFRTTEIERST "B, K Z. R #P NEEEEW, AHNEENBERIRESE
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DFM established a “DFM Guidance Committee for Volunteer Work” to uniformly plan and organize
DFM voluntary activities. The Committee had constantly organized and motivated the youth to actively
participate in the voluntary activities. Now 110 “Three-Four” volunteer groups have been established,
with more than 4,000 volunteers. In 2014, they carried out “Education Aid”, “Learning from Lei Feng”,
“Month for the OId”, “Community Service”, “Environmental Protection” and other voluntary activities to

contribute their youth and energy to the construction of harmony DFM with practices embodying the
volunteer spirit of “dedication, kindness, mutual assistance and progress”.

3A8H, RIHAZELETIEMEE BHEEFHT2013FER
RAENDEEERERESRKREB204ETELERRSTEDN
BIIASE, BT29XERBRESAAAE “MESTESERS
", 29/\IHE AN “MESELEERESME”, 108FF
EEEALS “MFTEFTERESANAN. B, RN +
1B, B, THESAEMED BH2014ERRNEETESE
BR& 1750, 30002 REEREEE LHL. EHMREFT
RIERRS

On March 8, DFM’s Youth League Committee held 2013 DFM’s
Ceremony for Commending Young Volunteers and 2014 Ceremony
of Starting Youth Volunteer Activities at Youth Plaza in Shiyan,

T ESEEERSA conferring the title of “Excellent Youth Voluntary Service Teams” of
the company on 29 voluntary service teams, the title of “Excellent

3000

=t

I

SEEFRERRKRS

Youth Voluntary Service Programs” of the company on 29 programs
and the title of “Excellent Young Volunteers” of the company on 10
young volunteers. At the same time, 2014 DFM’s Young Volunteer
Program was started synchronously in Wuhan, Shiyan, Xiangyang,
Guangzhou and other bases, more than 3,000 young volunteers
came to the streets and the communities to offer handy service to
the public.
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Aided Reconstruction

& 12 £ ERRFSERZ K
12-year Aid for Tibet—Aid for Tibet with DFM’s characteristics

2002%E4H, RNASRBESHRERARAXRAS/NANER, AN OABRSHEMXAREARKRTE, +°F
Sk, RRABEFERRSMINOBAFEBR T, RitHAETS7000£7TT, FRLEIMESITN ; B TIEME
M B RE. AEBEHFEEE. By, X, . EHELAN. ZAENIELT, AWOXEHRRRESR
3. BER I XBMESMIEREME 7 IRR TR,

A the beginning of 2002, DFM actively started to alleviate poverty in Gongjue County, Changdu, Tibet according to the
requirement of Leading Group Office of Poverty Alleviation and Development of the State Council. In recent 12 years, DFM had
successively sent 5 batches of excellent Tibet-aid cadres (10 persons in total), accumulatively invested more than 70 million
yuan and carried out 59 programs; the aid had been changed to be all-round and multi-aspect one including education, health
care, culture, industry, intelligence and other aspects from pure program construction and hardware improvement, making
positive contribution to economy, education and social harmony and stability of the aided area, Gongjue County.

20144, /AKE£90ATT, FEHWVILRBHERE. MBREMEBEER. KOXBEEMEHSI. ek
BAOBENANAE, FRI12PIE.

In 2014, 9.90 million yuan was invested in mainly for four aspects: genuinely ensuring and improving the people's wellbeing,
strengthening infrastructure construction, vigorously developing characteristic advanced industries and improving the ability to
maintain social stability, involving 12 programs.

TEREHER, REBREFSHSMELRE

Promotion of Economic and Social Harmonious Development in Tibet based on Construction of People’s Livelihood

ZEK, ANARREERTHIE . BXAM. REGESF O, ZREA. RNABMENRENESZIME,
BBHITNMEE700A T RS AE. SEERZE. FREEMES, TR L thEMR RSN #Hk.

Over the years, DFM had provided aid in construction of zanba plant, vegetable greenhouse, farmer activity center, art troupe,
new rural roads, DFM demonstration villages and many other programs, donated official business vehicles, local sanitation
trucks, school education purpose vehicles and other vehicles worth about 7 million yuan and constantly strengthened local
infrastructure construction and industry support.



Social Responsibility

RIREIEETER, HEXARSHEEEREPH
Active Medical Support for Tibet to Ensure Health of Tibetan People

2003 IR, RRATFREHR/\H 3055
EERREEARETERRS, BT 4
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Since 2003, DFM had successively assigned more

than 30 doctors in 8 batches to Gongjue County

to offer medical services to the Tibet people and advanced the construction of local hospital departments; it also insisted on
providing clinical teaching and skilling training to the local hospitals to cultivate necessary medical talents and backup force for
Gongjue County. On September 27, 2014, another important program carried out by DFM for medical aid — Remote medical
system between Gongjue County and Wuhan Union Hospital was opened. As the only state-owned enterprise offer medical aid
to Tibet, DFM’s medical aid had become an unique card for DFM’s aid in Tibet.
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BNEHER, XOZSEXHEFWLRE

Emphasis on Intelligence Aid to Support Education Development in Tibet

ATBEFRETEAZIN. ERAZI. 2ETHEIU. R
WHBEZINE, FMATRREERBRFE AT, 2014588, KX
SR8 BFHREEABRIRER “RBE HEES, B
RERKRFE, SREHMZSITR, BEREBYFEL200 5T,
RENKZFE MNP RS P4 HB8 A,

The company constantly cultivated excellent talents for Gongjue

County through medical technical training, art troupe training, township

and village cadres training and occupational education training, etc.

In August 2014, DFM and the government of Gongjue County jointly

funded Gongjue “DFM Nurturing” education foundation and prepared an assistance plan for impoverished college students and
senior high school students; more than 200,000 yuan were allocated for the first time to help the freshmen and Tibet students in
senior high school in interior areas, 38 persons in total.

AR EERE . ’IETE
Active Aid for Sinkiang and Guizhou

FRASSEENHE. [ EFRELHXER, RESHIEFREREREL, AHESTEREHKME, 2014
F, NERE00RFA T, EFEMEABKATEEENTRXUILERR. EREF. NEREMLERE—
REVFHRIE 5 AT, ADUERZNMHAENZTRR. RKIREESFHE.

DFM attached great importance to the development of remote areas such as Sinkiang and Guangxi Province and carried out
special aid programs according to local demands and development. In 2014, DFM made an investment of more than 2 million
yuan and carried out a series of aid programs such as construction of cultural hall, yard economy and village-level base, in Qilan
Village, Keping County, Aksu, Sinkiang; made investment of 360,000 yuan in promoting construction of cultural activity room
and renovation of drinking project in Qiaolao Village, Mashan County, etc.

FELHE “AREIRE"

Full Implementation of “Hubei Province Nurturing Program”

RRATMUHETIR” AFEK, YORKET. AEEFRE “61611", WOEEXLUEFRE “ITBE-ZBEXH
R”, ¥OHEFEFE “HESFXHRNER”, WOPIOHTHE “RAF/NE KA THE, RANEHE 7HItE
BERBXZF AR

Based on the “Hubei Province Nurturing Program”, DFM carried out “616 Program” in Enshi and Wufeng County, carried out
the program of “aid for three gorges immigrants” in Xingshan County in Yichang, carried out the program of “construction of
socialism new countryside” in Fang County, Shiyan and carried out “antipoverty programs” pilot in Danjiangkou, which had
greatly promoted economic and cultural development in poverty-stricken areas in Hubei Province.

20144, RRRMMEMILEE. ABNSE, 25FR7A
BTHHARTNEARES, WOMILEFEEAEEAFAREET
E. FrRERRSTL. ARS KIS0 TERERHINETE
5. ERMARETFIEEIER. SRRAEREKIERES, K
E=NETEEHRORE, UIFRTHER =R TEFR.

In 2014, DFM actively responded to the call of Hubei Provincial
Party Committee and Government to participate in “Cadres
to villages” activity to provide aid to Hongta Township, Fang
County, Hubei Province. Efforts were made to construct
new service center for the convenience of people, widen the
trunk roads involving the travel and transportation of nearly
3,000 people, construct the road for transportation of red-peach economic forests, build impounding reservoir for farm
irrigation and programs, so as to promote the implementation of “issues of agriculture, farmer and rural area” with such
practical work cared by the people.
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Social Responsibility

IREEE

Support for Post-disaster Reconstruction
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On August 15th, DongFeng Motor Corporation (DMC) held the donation ceremony in Kunming, and offered donations to the
earthquake zone in Ludian of Yunnan through DongFeng Foundation, intending to help the zone carry out the earthquake relief
work, resume production and rebuild their homes.

For this earthquake in Yunnan, DMC and its subsidiaries, including DongFeng Commercial Vehicle Company, DongFeng
Passenger Vehicle Company, DongFeng Motor Co., Ltd. (DongFeng Nissan Passenger Vehicle Company, DongFeng Automobile
Co., Ltd., Zhengzhou Nissan Auto Co., Ltd., Parts and Components Business Sector of DFL, DFL Equipment Company),
DongFeng Peugeot Citroen Automobile Company Ltd., DongFeng Honda Automobile Co., Ltd., DongFeng Hongtai Holding
Group Co., Ltd., DongFeng Yunnan Automobile Co., Ltd., DongFeng Yulong Automobile Co., Ltd., DongFeng Honda Engine
Co., Ltd., DongFeng Honda Auto Parts & Components Co., Ltd., had offered donations worth RMB 11.660508 million in total.

In addition, on hearing the news, such units as DongFeng Commercial Vehicle Company, DongFeng Passenger Vehicle Company,
and DongFeng Automobile Co., Ltd. immediately sent guarantee contingents to the zone to participate in the earthquake relief work.
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Support for Science, Education, Culture and Health Care Undertakings

R EN
DFM Nurturing Program
20134F5H6H, AT Es) “HMIitFHE
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On May 6, 2014, the company started

“Hubei Provincial Hope Project — DFM

Nurturing Program” to cooperate with

Hubei Youth Development Foundation;
the company invested 10 million yuan in construction 10 “DFM Hope Schools” in impoverished mountainous area, old
revolutionary base areas, minority areas and other areas and helped at least 1,000 poor students to finish their elementary
education from five aspects: “clothes, food, accommodation, travel and learning”.

EiltiEE 6 P “RRBENE FRERT

First Group of Six “DFM Hope Schools” Completed in Succession

20145, “RMAEETE” BHIEENCETFBENE
EBRSRTRBFRNER. FRETSERELENM
BITRRBEEHER. B, %, BEKR.
BEe. BES, LU “REETE RIIGFME
HEBE, 2014128118, “GRGEBEfTE" &
FERNFE—FRBRFENERTUREENT
HREME 2217,

First 6 hope schools in “DFM Nurturing Program” had

been completed and put into operation gradually. All

construction contractors under DFM fully covered a

series of education aid projects related to “clothes,

food, accommodation, travel and learning” by making

investment in construction of teaching building, dormitory, canteen, school uniforms, student subsidies and school buses, etc.
On December 11, 2014, completion ceremony of the first hope school constructed in “DFM Nurturing Program” — DFM Hongtai
Hope School was held in Dupi Township, Tuanfeng County, Huanggang.

FRE “FERBETH —EOBERABRRINEN
DFM Nurturing Program” — Student Love Mini CSR Activities

FRABBESKEREEBNART FESENBOMFARARES, FET “FIROBETT BHREEFAR.

Through cooperation with all governing unit, DongFeng Benevolence Foundation carried out many student-love mini CSR
activities and enriched the carrier and connotation of “DFM Nurturing Program”.



ENBRRME” PIBEARE, HEAATEFE
ASEHRHFENOHE.
“Mini CSR Program” Contest was organized to

motivate the young people of the company to
participate in public welfare activities.

AR ENFLELE", B “FRHEN
7 MBFNFERE. BKMIR
“DFM Hope Summer Camp” was organized to help

the students of “DFM Hope Schools” to widen their
vision and increase their knowledge.

HERTRE
Social Responsibility

FHR “BEXVIE, BEF L FHEE
), ik “RBRFLNE HEFNERLRR
EHIRE.

“Warmth in Winter” activity was organized to let the

students of “DFM Hope Schools” feel warm in chilly
winter.
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Education Aid Programs Organized by DFM’s Subsidiaries

FREF “FRAEREBEARRK"

“Sunshine Care for Education” by DongFeng Nissan

WHE~ “EFIR

“Hand-in-hand Program” by Zhengzhou Nissan

SHEEFBES
Support for Medical and Health Undertakings

2014F10B17TH(E SR E LN E N "HK R
B”), AS@BtE0LIEXRESSBY
6 “HEERERE” oW ‘REHBERNERL
F, UBPRXNZHRXERENBXFARAILE
TRIP, XELUMANRERZETLRE.

On October 17, 2014 (the first Poverty Alleviation Day
set up by the State Council), the company donated
6 “Mother Heath Express Buses” and 6 “Mobile
Publicity Buses of Family Education” to help suburban
areas and Huanggang area in Wuhan to offer medical
aid to women and children and assist local rural
families in education.

RRET “HERE"
“Hope Canteen” by DongFeng Nanfang

RRGHEH OA S ERZANE
Green Primary School by China DongFeng Motor
Industry Imp. & Exp. Co., Ltd.
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Contribute to Cultural Development and
Develop together with Civilization
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"RNEREE" XEMHTESEM SED

“DongFeng Dream Car” Competition Helping the Youth to Achleve their “Car Dream”

KEFN

Introduction of the Competition

RRERE FESFARAFVURRITASE, BREFEAFETZLH
ARAF . IO HREFELN “’“i**” HNEVES; BIERD2ESRE
FRFMEEMMERECERIHER, AF. AERRE, TFEHEAFRFER
RARELZRTEMN “RRBEE KK, KRRAELS AT AMEIE,
ME A . BA. HE” NFE, BTRECVRRAMSTE,

T

KEHE

Agenda of the Competition

B5h
Start

2014$5H7El “RREBBLE" KRBRE

BERXFIER B, KFEFRI00H K
m%@&%mﬁxi%ﬁtﬁ@ BB T
, HP “RREBRE" AKREIHK20H
TeEEE,

The “DFM Dream Car” Competition was
officially started in Tsinghua University on May
7, 2014. In this Competition, a special award
fund amounted to RMB 1 million was provided
to support Green Actions of excellent groups
in different phases, among which RMB
200,000 would be given to the “DFM Dream

Car” Award.
=
Preliminary Competition
B
Recruiting 2014498130, “RNBHBE" KFMFIFL THEERN

AT REHT. HBEXREITHSR. 11153140
FEARERSILRTTE. KETENERRE, &%
ABHEREELA, BMABER, F93KSEALH
£ 450007

2014FE5H7H-5816H, RRATHATRERBERE. ILF
BT AR, HMAE, £FETAE. RINBETAREELEI0RFR
EZERABAREN, Ik “GXRBELE” IEEITH, #uL6A
13H, #£H220XHFANZERSFHRIRE, SRBANEZS Ko

The preliminary evaluation of the “DFM Dream Car” Competition

From May 7 to 15, 2014, technical experts of DongFeng Motor Corporation
delivered speeches in more than 10 famous universities in China, including
Tsinghua University, Beijing Institute of Technology, Jilin University, South
China University of Technology and Wuhan University of Technology, to seek
creative designers for “DFM Dream Car”. As of June 13, 220 groups from 51
colleges and universities had completed application for entry.

was carried out in the headquarters on September 13, 2014. A
total of more than 140 effective works effective works by 111
groups from 37 colleges and universities had been evaluated.
Through strict selection, 46 works were finally selected for
semi-finals, and were granted with the reward of RMB 5,000
respectively.
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“DFM Dream Car” China Youth Environmental-friendly Automobile Creative Design Competition is a professional platform to seek
professional and technical personnel in China and help China youth to realize their “Auto Dream”; “DFM Dream Car” Award is given
to design work representing development trend of China Environmental-friendly Automobile after collecting environmental-friendly
automobile creative design works made by college and university students nationwide, and fair and open selection. DongFeng Motor
Corporation gives great support to achieve the dreams, strives to coordinate the relationship among “people, car, nature and society”,
and bears its social responsibilities as an automobile enterprise.

g5

Semi-final Competition

20145108198, 10&E@BLAmE, 25IkE
BERZE, ATV RS, HHAZE, RINET
ARFEZFrER. 10RERBBD FIKBIRME
FhE£350007T,

On October 19, 2014, top 10 works were from 9 colleges
and universities including Tsinghua University, Hefei
University of Technology, Jilin University and Wuhan
University of Technology. Groups with top 10 works won
RMB 35,000 respectively.

=

il

Soaring Training

2014FF10A31H-11A3H, EAH4RE “kFIL%” B, 10581E
REARES TR ERRABDBZ R, REEDNEZEMLSEAR
Fro SNERERDBIMNEL . #ER R, ZaEL. RN
FEN10BERBT—N—HS. RXASIT105&ERIEFAHR
ANERS, 5REFIRFMAE “KRARE" .

There was a four-day Soaring Training from October 31, 2014 to November
3, 2014, in which groups with top 10 works had deep communication with
senior experts to promote creative optimization and technical improvement.
Five senior experts had provided one to one guidance for groups with top 10
works in respect of vehicle, modeling, new energy, intelligence and material.
DongFeng Motor Corporation had organized human resource colloquia for
groups with top 10 works and 5 participants now have joined “DongFeng
Family”.

=

REE

Final

20151 H30H, # 1T K3FE/NA
22, MI03R 1 & R it H458 1E
fo 1H31H, Kid438PK, “RKX
BEE” ARIEREE, FiFEd
F BRI,

Top four out of 10 will be selected for
the final on January 30, 2015. “DFM

Dream Car” awards were selected on
January 31.
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FEREBEKRIE
DFM Dream Car Award

{EBBFR . Summer

Name: Summer

EREN  ZIERI AR RE, B—HREMNLEREZ. SRR, RAUZFES
TR FBSER, FHRZIERTEEGEIMNBERDEH R ARITHRNE, &
AEXAMME.

Introduction: Inspired by “cicada”, it is an excellent concept model integrated leading model,
intelligence and technology into a whole; especially this work is high in the practical value, for the head
can be separated from the car and driven independently.

R(FEEBIGIGRITE
Best Model Green Design Award

1EMRBFR . Pioneer

Name: Pioneer

e —HHBERAMNMNAMEEE, N BR” HRE, TRESFARFTEL
BR=MEZ i?’f— TR EEEERSURKIAREIES.

Introduction: It is a hybrid-electric SUV with “sea turtle” as its prototype, and three types of body forms
can be changed according to demands of the driver, i.e. driving form, short-term investigation form and
long-term stationed form.
85
BEDEAIRIRITE
Best Intelligent Green Design Award
EFBFR « Future Star
Name: Future Star

EREN : FR—WEEMETETERRITTESARSREMNBRUBSE, EN
UERRIBREFEEZZEN L. FEURESTR. BEEXANRURBRLER,
EHZEM. FEUHGIIET

Introduction: It is a crossover concept perfectly integrated the retro hard style design elements and
future high-tech. It is mainly inspired by traditional Chinese dragon, running horse and starry sky. And
the degradable silk technology is adopted to improve the safety and comfort.

EERAREIFIRITR

Best Technical Green Design Award
TER BN : SHIFTHES

Name: SHIFT Concept

ERNA : “SHFTSE" B—REENEN L EERE, SN B/ ARERE, &
SRARFETEKE, RERNTEFHE, WIMNEERT KARFE. RAE-CREH
Bl RBEY. BRER. TRENRELEER. BYRERRFEHELESRE.

Introduction: “SHIFT” Concept is a battery electric sporting MPV, of which the appearance is inspired
by the “frog”; the body surface is provided with electronic ink layer to change the body color at will. It
also uses such creative devices and equipment as solar-power paint, carbon fiber-graphene materials,
hub motor, super capacitor, smart wheel with variable rotational inertia, and auxiliary power unit.
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Auto Citizen Cultural Program to Build Civilized Auto Society

HHEN REARXUFEDNRENASRE 98" 1HUHE, FROMEA. £ H&.
BAMELRRE, PEPEREHSXPARHITENERXATERTNE. AEIBEIEKS
NENMEB(PEAELARXBAA), RE—"HEFR KRNELKTH, BEEXK
169 RITHB 5 ILE

The “Warm and Pleasant DongFeng” auto citizen cultural program is a key responsibility-fulfilling
program designed by DFM to promote the harmonious development of people, car, community and
nature and advance China’s civilization construction as an auto society according to the arrangement
of “Nurturing Plan”. In the program, DFM and other authorities jointly issued the Convention for Civilized
Driving in China and launched a major public welfare action — “DriveSafer” to raise more than 1.69
million yuan for road accident crippled children.

&g (2L9)

Propagation and Promotion of the Convention

FRHEEERR, BEKSETRNERE. KRBESEFGRAE. wERERRA
8. KREFRABERE. FRABRERRAE. FRAERBERAE. RRAMHIKE
BRAS. FRAMBFRERTRAT. RRNRAEFRADETRENMN, £ RFAK
FMERR -SSR —RINT UCAN) AERNAR &, KREBEFRA
8. KRAEARAS). FRBREREAARADFITREMELGEIZMASER. DI H
HFELTRE, MEEVEM. HiE. MEFELLFEEE(AN), FEXH, IWERE
BMRHRRARL.

Based on joint efforts of DFM’s headquarters Social Responsibility Committee and its subsidiaries
DongFeng Passenger Vehicle Company, DongFeng Yulon Motor Co., Ltd., DongFeng Peugeot Citroén
Automobile Co., Ltd., DongFeng Nissan Passenger Vehicle Company, DongFeng Honda Automobile
Co., Ltd., DongFeng Automobile Co., Ltd., DongFeng Liuzhou Motor Co., Ltd., DongFeng Zhengzhou
Nissan Automobile Co., Ltd., DongFeng Xiaokang Motor Co. Ltd., etc., DFM’s synergic communication
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resources launched Convention-based public welfare advertising in main plane media and billboard
advertising space in provincial and first-tier cities. In addition, 17 subsidiaries such as DongFeng
Commercial Vehicles Co., Ltd., DongFeng Motor Co., Ltd. and DongFeng Hongtai Holdings Group
Co., Ltd. promoted and spread the Convention through 4S shops, offline channels such as enterprise
journal and online platform such as their website, microblog and WeChat, in order to transfer civilization
and maximize the synergistic effect of responsibility fulfillment and promotion.

FRMELS (A1) BHHRISEEREEED
Characteristic Responsibility Fulfillment Activities Carried out by all DFM’s Subsidiaries
based on the Spirit of the Convention

FRET & BAUES( AN Y BHGH I AN EE, BEFRMEREXMAT. FREFR
2BRIIKE. FRNARSLOFERFEMRN IR, RANEXABRZE. FNEFHER
ForRHHK. FRBEILEZ2HERE. MNBFETERRFEARESNSTHEME, &
R T EFMEBME RG], FEMTE TAELARXUENNRESHE,

All DFM’s subsidiaries innovated the activity carrier based on the spirit of the Convention and had found
a synergistic support mechanism for responsibility fulfillment programs through a series of characteristic
programs such as DPCA Auto Culture Festival, Safe Driving Training Camp by DongFeng Nissan,
DongFeng Honda’s Auto Knowledge Probation Base for Teenagers, DongFeng Aeolus’s Civilized
Driver, Auto Citizen Conversation by DongFeng Commercial Vehicles, Children Safety Education Class
by DongFeng Yulon and Parent-child Experience Activity for Travel Difficulties by Zhengzhou Nissan,
enriching and improving the connotation and carrier of auto citizen culture activities.

87

RRABEDEREMANSTE

DongFeng Honda’s Auto Knowledge Probation Base for Teenagers

FREFAERNARZEEREREEN MMBE “BBLEE FTHRBHBLFE
Safe Driving Experience Camp organized by DongFeng Nissan in Wuhan “Love Eliminates Difficulties” Parent-child Experience Activity

organized by Zhengzhou Nissan
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ETEREBEARATMEBE “RNS” A, 7E2014FE 108 H “ZRNBN” B, HFHRMRMMRRE—
KIRRIRERIAAGSE, BN PEZEMMENE VLR, ZFRENEFE L, FT7E20155F6 B IKIA AL T 58 512
BRESE, £E39379FE, BREALKIONAT . RAFAEMNKRAAKIAMEE, 2ET2014F1BHERAR
EEABRNERAT SR RAEAEETNRBHEAT S, WAXEDRIXNNERTH, 2 ‘AR REFHAES
KN ERART Y. B, KREAESS5RRARKMAME, LRERRZIFEES L HREIRM],
BB R K SRR AR T

DFM’s subsidiary DongFeng Commercial Vehicles Co., Ltd. was the exclusive title sponsor of “DongFeng” Yacht, which
was driven by “DongFeng Team” in October 2014 to participate in world-class yacht race — Volvo Ocean Race, with great
contribution to the development of China’s yachting undertaking. In the race, all participants started from Spain and are
expected to arrive at the terminal in Gothenburg, Sweden in June 2015, with a total distance of 39,379 sea miles and via
10 cities. DongFeng Commercial Vehicles Co., Ltd. participated in race based on the strategic alliance established between
DongFeng Motor Group Co., Ltd. and Volvo Group in January 2014, which specified that the actions taken by them to play
the synergistic effect was an important part in global marketing strategy for “DongFeng brand” commercial vehicles. At the
same time, DongFeng Commercial Vehicles’ participation in the race was also a typical case for sponsoring cultural and sports
undertakings, conductive to the promotion of DongFeng brand.
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Vision of the Future: Responsible DFM, a New Stated-owned Enterprise

201565, KMNHMSFTAETHERIM “STERN ITEE" EA T, #—FHd 8" RIsE. RIVERRE
TEK, EEHEFINGNE, HRLWEN, BRIITERARE IFBHAOIKR ALY ; BT EmER K
wiad, IRE M ERMNEERER, MESACYHRRWGE ; BIEERIRETRE. XUMHSAEFTIE,
Rz 71, MEZE. RBE. MEFE,

In 2015, social responsibility of DFM will be performed by taking “responsible DFM, a new stated-owned enterprise” as a
theme in order to further carry forward the implementation of the “Nurturing” Plan. We will actively implement national policies,
comprehensively promote institutional mechanism reform and simulate the vitality of the enterprise so as to build DFM into a
modern innovative enterprise; we will comprehensively promote the policy of managing Enterprises according to law, strengthen
moral construction of the whole value chain and accelerate the realization of modern management of the enterprise; we will also
actively perform our environmental, cultural and social responsibility and contribute to the construction of a green, warm and
harmonious China.

KK, FREBHEN “BIRKELZBNEERN, BEtFNEREEN, EFRFEEIXRATR At ES,
REFRLF” X AES], ATEMFEREENREMS, AXTRERETE Hat,
In future, DFM will continue to take “build a hundred-year DFM with sustainable development, a world-oriented international

DFM and a DFM developing on itself in opening up” as its vision and take “harmony” culture as its guidance to strive to create a
harmonious auto society and realize the dream of an automobile power.
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RERSIRE

Report writing process

1 REREEMER

Inital-stage preparatory stage

=
Report writing stage

Report time range: From January 1, 2014 to December 31,
2014. Parts of the contents are beyond the above time range.

Report organization range: DongFeng Motor Corporation and
its subsidiaries (see the company’s organization structure). For
convenience of expression, DongFeng Motor Corporation is
expressed respectively as DongFeng Motor Corporation (DFM),
DongFeng Motor, and the company.

Release of previous reports: 2008, 2009, 2010, 2011, 2012,
2013 annual reports have been released consecutively. This
report is the seventh annual report released.

Note on report data: the data in 2014 and previous data cited

in this report is statistical data.

Report improvement direction: Refine indicators, in order to
disclose the information on fulfilling social responsibility in
a detailed and concrete way, and better communicate with
stakeholders.

Report reference standard: The report strictly abides by
the principle of “real, objective and public”, and refers to
Guiding Opinions on the Performance of Social Responsibility
by Central Enterprises promulgated by the State-owned
Assets Supervision and Administration Commission of the
State Council, Sustainability Reporting Guidelines of GRI
(version 4.0) and Chinese Corporate Social Responsibility
Report Writing Guidelines (CASS — CSR3.0).

Report access: This report is available in printed and
electronic PDF versions. You can obtain the report by
contacting the following address or downloading from the

social responsibility column of the company’s online portal:

Address: Extra No. 1 DongFeng Avenue, Economic and
Technological Development Zone, Wuhan, Hubei Province

Postcode: 430056
Telephone: 027-84285555

Website: http://www.dfmc.com.cn
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Feedback Form

Dear reader:

This report is the seventh social responsibility report released by DongFeng Motor Corporation to the society. In order to
constantly improve the report preparation work, we especially hope to listen to your opinions and suggestions. Please assist us

in filling in the related questions in the feedback form, and feed it to us in the following way.

Mailing address: Room 602, Extra No. 1 DongFeng Avenue, Economic and Technological Development Zone, Wuhan, Hubei
Province. Postcode: 430056

Your information:

Name: Work unit: Position:

Contact phone number: Fax: E-Mail:

Choice questions (please tick at the corresponding position)

This report fully and accurately reflects the company’s significant impact on economy, society and environment.

96
[ ]Very good []Fairly good [1General [] Poor [1Very poor

This report makes a response and disclosure with regard to the problems which stakeholders are concerned about.

[ ]Very good []Fairly good [1General [] Poor [1Very poor
The information, indexes and data disclosed by this report disclosure is clear, accurate and complete.

[ ]Very good []Fairly good [1General [] Poor [1Very poor
What about the readability of the report in terms of logic main line, content design, language, and format design of this report.

[ ]Very good []Fairly good [1General [] Poor [1Very poor

Open questions

Which aspect of this report do you think make you most satisfied ?

What necessary information do you think has not been reflected in this report ?

What advices do you have on our future release of social responsibility reports ?
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